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. Store is Magnet 
Thousands of dealers 
studied store layout and 
display ideas in the 
"Profit-Maker Showroom." 
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All Dexter Regal Tie Bolt 
Key-in-Knob Locks are Lifetime 
Guaranteed, available with 
pin or disc tumbler cylinders, 
deadlécking or spring latch. Solid 
brass exterior, cold-rolled steel - 
interior parts, Knobs armored brass, 
steel reinforced. Locks reversible for any 
loti Me Melee Msi imelt lett lesle)b a 
Requires only 1%" hole through door. 
Standard or two tone finishes. 
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Attractive mounted displays available 
tn Decorator colors: red, blue, 
green or ivory. 


NO LOCK INSTALLS FASTER THAN A DEXTER 


DEXTER LOCK DIVISION 
Dexter Industries, Inc. Grand Rapids, Mich. 


in Canada: Dexter Lock Conada Lid,, Guelph, Ontario 
- In Mexico: Dexter Locks, Plato Elegante, $.A. de C.V., Mexico City © 

















Why should you use Novoply for millwork? 
a» 





For furniture, plastic laminates, et Novoply is the easy-to-use 
off-the-shelf core material. No crossbanding, no kiln drying, 
Novoply is clean, easy to stock 


STABLE PRICE. Because Novoply is an engineered mate 
rial, produced under exacting production-line tech 


niques, it is not subject to price fluctuations. 1 his gives 


your millwork operation assurance of a steady supply 
at a steady price 
STABLE PROFIT. And because Novoply’s price is steady 


so are your profits. There's no danger of having a big 


inventory of material that suddenly dips in price 
and actually leaves you losing money with every piece 
you use. You can count on Novoply profits! 

SUPERIOR MATERIAL. Novoply is a 3-ply laminate of pre 


cision-made wood flakes and carefully graded chips 


that is formed into a dense, flat panel under tremendous 


heat and pressure Novoply is compl tely unlike “chip 


Weldwood’ NOVOPLY’ 


\ product of 
UNITED STATES PLYWOOD CORPORATION 
Weldwood—The Best Known Name in Plywood 


BUILDING Propucts MERCHANDISE! 


Novoply is easy to work, Allows you to use modern, high | 
‘ | le 


mact es to their full advantage VOVODpTY takes nail na 


ell vs easily 


wed 
ew 
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core naterials. It is, in fact, the most stable wood panel 
evel made! Wont warp wont twist, stays flat a a pan 
cake. It's a perfect material for laminating; doesn't 
phot graph needs no crossbanding 
CUSTOMER SATISFACTION Novoply customers are satis 
fied customers. No returns, no complaint no reject 
| ery panel of unique Novoply l built ind backed by 
the world’s largest plywood organization. And Nov oply 
always produce a superior fini hed product! Available 
in a wide range of panel izes and thickness 
Investigate the profit opportunitic in Novopl today 
Send the coupon ee your Weldwood re presenta 
tive or visit any of our 87 offices in prin ipal cite 


In Canada: Weldwood Plywood, Ltd 


United States Plywood Corporation 
55 W. 44th St., New York 36, N. Y 


Gentlemen. Please have a Weldwood representativ 


of Novoply profit opport ties 
NAME 
COMPANY 


ADDRESS 
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ROSEBURG’S 
CONCRETE 
PLYFORM 





... combines both form sheathing 
and lining in one material 


No development in the construction field has been more widely 
adapted than the use of plywood concrete forms. 

Plyform is used in both small and large jobs... by home and 
commercial builders, The size makes it easy 
to handle and the smooth surface ideal for 
concrete work, Economical, can be used over 
and over again, Standard panels are 4x8 feet 
with lengths up to 10 feet with- 
out scarfing. Longer lengths 
available on request. 

















Roseburg Plyform is another 
dependable grade trademarked 
exterior fir plywood (EXT- 
DFPA) made with 100% water- 
proof glue, oiled, edged sealed, 


ORDER NOW from your nearest 
ROSEBURG JOBBER 
or wholesaler 





ROSEBU RG 
LUMBER Lot o B 


P. O. Box 1091 
ROSEBURG, OREGON 





A Circle No. 6 on Coupon, page 56. 














Crezon Plywood 
A permanent, protective over- 
lay is fused to exterior plywood 
producing a satin smooth sur- 
face, Ideal for cabinets, siding, 
signs, boat hulls, etc 





Sheathing 

Piywood sheathing provides 
more than twice the selative 
strength of other common 
sheathing. Saves in application 
time more than 25%. 


» 





Hardboard-Faced 
Plywood 

Hardboard panels come in 
4x8 ft. sizes, sanded both 
sides, Used mostly for lining. 


» 





Roseburg Lumber 

Cut from tle nation's largest 
stand of virgin timber, Rose 
burg Quality lumber is 100% 
kiln dried and end stamped, 
excepting plank and timbeys. 


» 
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the TOUGH vapor barrier jobs 


AS. 


¢0 to ROTBAR NO. 5 


ROTBAR NO. 5: TOUGH, STRONG, 





WATERPROOF, GLASS-REINFORCED 
PAPER MEETS ALL VA, FHA REQUIREMENTS 


FOR SLAB AND CRAWL SPACE 


St ane 


APPLICATIONS, 


Across the nation dealers say Glas-Kraft 
ROTBAR NO. 5 has No. | Acceptance from 
Architects, Builders, Contractors and Home 
Owners. ROTBAR NO. 5 is not a stretchy 
delicate plastic film. It was built for the job 
the rugged jobs. It's strong, tough, light, 
waterproof, easy to handle, hard to tear, 
difficult to puncture. 


Call the Glas-Kraft Distributor in 
your area now for samples, prices and 
iterature, or write 


Graphic proof of ROTBAR'’s 
high resistance to tears and 
punctures! Concrete slab being 
poured on ROTBAR NO. 5 
membrane, laid directly over 
sharp, coarse aggregate base. 
Waterproof construction and 
insulating properties of ROTBAR 
add extra value. 


peel 9 
¥ 
x 


Here's why you too should stock and sell Glas-Kraft ROTBAR NO. 5: 


DURABILITY ROTBAR NO. 5 Glas-Kraft has amazing all-directional 
strength, high resistance to tears and punctures. Miles of non-deteriorat- 
ing glass fibres are bonded between chemically treated layers, under 
heat and pressure. 

Your customer saves twice: when he buys and when he 
with 18" to 96” wide rolls or lapped blankets up to 26’ wide. 


ECONOMY 
installs 
These mean easier handling, fewer man-hours on the job. 


ACCEPTABILITY ROTBAR NO, 5 Glas-Kraft fully meets VA and FHA 
MPR Revisions #51 and #55 requirements. It was specifically designed 
and tested for longer, better protection against moisture and soil bacteria. 


GLAS-KRAFT 


in CORPORATE D 
LONSDALE, RHODE ISLAND 


TRADEMARK 
REGISTERED 
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LATE AND IMPORTANT Developments of the Industry 


FHA MORTGAGES BECOME MORE COMPETITIVE, 

The FHA interest hike will put these mortgages in a more competitive 
position with other types of investwents, The move also calls more attention to 
the fact that the VA rate is now obsolete, and should bring quicker remedial 
action by the next Congress. Pending such action, the market for VA mortgages 
will be depressed. 

Discounts on FHA mortgages will centinue, but probably at about two 
percentage points less discount than VA loans. With handling and servicing 
charges, the net return to the investor on FHA's will now be 4%%, as against 4% 
previously. This is still about %% below yields on other high grade invest- 
ments. Incidentally, Title 1 modernization loans by way of comparison give a 
banker final return of nearly 10%, which explains the popularity of this type 
of loan. 

Increased savings by the public should be encouraged by the continued 
raising of interest rates on time deposits across the country. The maximum for 
national banks was boosted to 3%% interest this week and there are reports that 
building and loans are considering a 4% rate. Higher interest on deposits, of 
course, will affect the rates on mortgages. 


GENERAL ELECTRIC PROGRAM FOR LUMBER DEALERS. 


The Lumber Dealers Research Council has been exploring for some months the 
opportunities opening up for the sale of appliances (especially built-ins) by 
the lumber dealer. G. E. iS Supporting the Council's research and is keenly 
interested in working with dealers in this field. 

Write Ray Harrell, Lumber Dealers Research Council, 302 Ring Bldg., Wash- 
ington, D. C., if you wish to explore all aspects of selling appliances on 
kitchen modernization jobs and for details on a complete merchandising package 
for the small builder customer. 


HOME BUILDING PROSPECTS MAY CHANGE RAPIDLY. 

Predictions of at least 1 million homes next year are general, but in our 
opinion the situation is extremely fluid and the forecasters could be talking 
through their respective hats. There are many soft spots in large cities but 
1 million homes just isn't in line with the demand for homes. 

Government circles seem in favor of measures to increase the availability of 
mortgage, but a good deal, of course, will depend on the level of general 
business activity. If there is any softening in the economy, there is little 
doubt that one of the first "props" will be measures to stimulate housing. 

Manufacturers of building materials seem very optimistic for the year but 
we note that they are gearing up promotional plans, just in case. We have a 
feeling expansion of their facilities is much greater than generally realized. 
When present plans materialize for many top producers in a few years output 
will be up 40%. 


FANNY MAY RESTRICTING OPERATIONS. 

Conservation of remaining funds is the watchword at the Federal National 
Mortgage Association offices these days. They will not buy mortgages more than 
four months old. Previously they accepted mortgages since August 1, 1954. 

Money was rolling our at a $30 million a week rate, up from a normal $10 million 
a week. The new Congress is expected to give Fanny more money to play with 
next year. 


PARADE OF SHOWROOMS COMING SOON. 

About 20 new and remodeled stores have now been designed by Jim Linden- 
berger, American Lumberman's architectural consultant. The showrooms are of all 
sizes, in every section of the country. Begun last fall, the service program 
was started to assist dealers with buildings specifically planned for this 
industry. 

Features on completed showrooms will shortly begin appearing in this 
magazine. Scheduled for early publication are showrooms in Greensburg, Penna., 
Roanoke, Va., Saginaw and Traverse City, Mich., Oak Lawn, I1ll., Bennettsville, 

S. C., Covington, Va., Gary, Ind. and Milwaukee. (news continued on next page) 
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The Remodeling Outlook 


“For every dollar now being spent 
for new home-building, there is nearly 
another dollar being spent to improve 
existing residences,” said Walter EF. 
Hoadley, Jr., treasurer, Armstrong 
Cork Co., Lancaster, Penna., in speak- 
ing before the New York Society of 
Security Analysts 

“The nation’s total housing stock in- 
cludes about 50 older homes for every 
new one built this year,” Hoadley said. 
“Maintenance plus the growing impor- 
tance of style, obsolescence, trend 
toward larger families and more living 
space point to a growing need to fix 
up older dwellings. Extension of the 
do-it-yourself trend from hobbyists to 
the general public also has widened the 
market for building materials. 

The outlook is for continued growth 
in repair and modernization activity 
during 1957 and for a considerable 
time thereafter, believes Hoadley. 
“Tight money conditions and general 
inability of more families to finance 
new homes will cause them to make 
new plans and expenditures to im- 
prove their present homes, Nationwide 
programs of ACTION and OHI will 
draw considerable public attention to 
the need to keep homes in good 
repair.” 

Hoadley feels expansion in fix-up 
work should go a long way toward off- 
setting the further expected decline in 
new home-building during 1957. “This 
will be particularly true,” he said, “to 
the extent that local building organiza- 
tions offer the public a reasonable 
repair and modernization package with 
assurances of satisfactory financing 
and performance.” 


“Use-Tax" Forms on Trucks 

The Internal Revenue Service has 
announced that form 2290 is now 
available in the District Director's 
office for reporting the new Federal 
Use Tax on trucks used at any time 
in July, Aug., Sept., Oct. or Nov., 1956 
The tax applies to the use of highway 
motor vehicles having a taxable gross 
weight in excess of 26,000 pounds. 

The tax applies whether or not the 
vehicles were used before July, 1956. 
The return on Form 2290 may be filed 
at any time during Dec. or Jan.,, but 
not later than Jan. 31, 1957. To obtain 
a deduction for the Use Tax for in 
come purposes in the calendar year 
1956, a cash-method taxpaper must 
file this return and pay the tax before 
Jan. 1, 1957 


Fir Lumber Prices Fall 


Douglas fir lumber prices in the 
Pacific northwest recently tumbled to 
their lowest level since May, 1954. One 
big-selling grade dropped to $62 a 
thousand feet—down $5 from two 
weeks ago and $8 below the year- 
earlier level. 

Big companies making kiln-dried 
dimension lumber such as 2 x 4s, in 
some cases are discounting $3 to $5 
a thousand off their official price list 
so buyers will permit shipment in De- 
cember for delivery after the first of 
the year. “There seems to be more 
of this price cutting going on now 
than in previous years,” said a sales 
official for a large company. 


8 


NEWS in BRIEF 


BUILDING TRADES 


Higher wages ahead, but no serious 
labor shortages are anticipated during 
1957, report top officials of the brick- 
layers’ and carpenters’ unions. 

All indications point to an ample 
supply of bricklayers, masons and 
plasterers, reports president Harry C. 
Bates, Bricklayers, Masons and Plas 
terers International Union of America. 
“Possible scattered local shortages in 
the residential field may occur es- 
pecially if there is excessive commer 
cial construction activity,” adds Bates. 

M. A. Hutcheson, general president, 
United Brotherhood of Carpenters and 
Joiners of America, predicts that dol- 
lar volume-wise 1957 will be a record- 
breaking construction year, i.e., total 
construction expenditures in 1957 will 
exceed those of any previous year. 
“The new Highway Bill will account 
for a tremendous increase in public 
construction expenditures; commercial 


Hail, Attack 2% Increase 

Home builders agree the increase in 
the interest rate on FHA loans from 
4%% to 5% will help, “but money is 
still going to be hard to get.” Bankers, 
insurance men and savings and loan 
executives likewise predicted the rate 
hike, which became effective Dec. 4, 
will bring only a modest increase in 
funds available for FHA loans. 

Norman Strunk, executive  vice- 
president of the United States Savings 
and Loan League, said in Chicago that 
the 5% assures that 1957 will be a 
bigger house building year than 1956, 
He said the increase will act primarily 
as a stimulant to new homes priced up 
to $15,000, 

William J. Levitt, president of 
Levitt & Sons, Inc., said in New York 
the boost in the FHA rate “will make 
it somewhat easier for the average 
home buyer to find money to finance 
his home, but the rigid ceiling of 5% 
is only a partial answer toward re- 
vitalizing the home-building industry.” 
He stated builders and buyers “need 
a flexible interest rate to allow them 
to fairly compete with other borrowers 
for the supply of money.” 


Predicts Record Home Sales 


The demand for housing is backing up 
and as soon as ample mortgage money 
becomes available the nation will see a 
new spurt in home building, reports 
board chairman Melvin H. Baker, Na- 
tional Gypsum Co., Buffalo, N. Y. In 
viewing the current national home 
building picture, he noted the “tre- 
mendous population increase” and 
termed the long-range housing outlook 
“excellent.” 

National Gypsum is now operating 
on a five-day week, Baker said. “We 
have a margin of a day and a half now 
to meet seasonal activity and provide 
for the upturn when it comes,” he 
added. He forecast that sales of Na- 


OUTLOOK FOR 1957 


and industrial construction will also 
continue to increase in 1957,” he adds. 


“During 1956, residential construc- 
tion expenditures showed a significant 
decline and unless the credit situation 
in the home financing field is eased, | 
believe 1957 will show a like decline,” 
states Hutcheson. “I do not predict a 
surplus of carpenter labor or lumber 
materials, for I feel the increased ac- 
tivity in public construction and com- 
mercial and industrial construction 
will offset this decrease. In 1957, I 
expect demand and supply of labor 
and materials to be in close equi- 
librium. 

“In mid-1956, the average carpenter 
rate was $3.13 per hour; this repre- 
sents 13¢ per hour increase over 1955. 
In 1957, carpenter wage rates on the 
average can be expected to increase 
10¢ to 15¢ per hour,” Hutcheson said. 


tional Gypsum this year will be slightly 
ahead of last year’s record $148 mil- 
lion. He predicted that the company’s 
sales in 1957 would top this year’s by 
about $7 million, “The increase will 
come from new products and new fa- 
cilities,” he added. 


J-M Expansion Plans 


Johns-Manville Corp., New York 


‘City, will spend $35 million on plant 


expansion in 1957, a record for the 
company, reports chairman L. M. Cas- 
sidy. The expenditure next year will 
bring the total spent by J-M on plant 
expansion and modernization since 
1945 to more than $215 million, Cassidy 
said. He predicted the firm’s sales in 
1957 would be materially better than 
the 1956 figure, which will exceed 
$300 million. 


Ask 7°% Freight Rate Hike 


An Interstate Commerce Commis- 
sion hearing on a plea by eastern and 
western railroads for an emergency 
7% freight rate increase opened in 
Kansas City, Mo., with nearly two 
hours of motions asking delay of the 
case or consolidation with a similar 
petition of southern rail carriers. The 
nation’s railroads told the ICC that 
they face increased operating costs 
totaling $450 million a year. 

Attorneys for various shipper 
groups and competing carriers com- 
plained of the shortness of the time 
allowed them to prepare for the case, 
charged the proceeding was contrary 
to ICC regulations or asked that it be 
postponed until the hearing of the 
southern case, now set for Jan. 7 in 
Washington, D. C. 

The eastern and western railroads 
filed Sept. 27 for a 15% boost and then 
on Nov. 7 asked for 7% on an emer- 
gency basis. The southern railroads 
filed a 7% petition Nov. 14. 
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Never-say-die dependability. .. 
proved on the Alcan Highway! 
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The Alcan teat run waa supervised and certified by the A 1A 


NEW TASK-FORCE 57 CHEVROLET TRUCKS 


They took everything the truck-killing Alean 

ea + had | 
Six new ’57 Chevy trucks tamed the could dish out—and not a single unit dropped 
rugged Alcan in one round-the-clock out or turned back due to mechanical 
. ry . ’ failure! They turned in top seores for per- 
sprint. They covered the grueling run 29 
. ; . formance and economy, too! Look over the 
(normally a 72-hour trip) in less than Alean Highway Champs at your Chevrolet 
45 hours to prove their durability! dealer's. Chevrolet Division of General 

Motors, Detroit 2, Michigan. 


NO JOB TOO TOUGH 

FOR THE ALCAN CHAMPS! 
You get Alean-proved dependability in 
whatever medium- or heavy-duty model 
you choose. Put a new Chevy to work 
for you and take advantage of its extra 


stamina, its time- and money-saving ways! 


Pie ENG, 
PROVED ON THE ALCAN HIGHWAY... CHAMPS OF EVERY WEIGHT CLASS! 
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THE LUMBER MARKET 


Pessimistic About 
Future in Tacoma 


TACOMA—The market situation 
generally continues in the doldrums, 
a condition that is not too uncom 
mon at this season. This time, how 
ever, the situation is somewhat 
blacker than usual. Inquiry and de 
mand is virtually at a standstill, 
something that most operators at- 
tribute to the adverse home-building 
situation that prevails generally 
throughout the country. There also 
is a generally pessimistic attitude 
regarding future prospects, some- 
thing that is causing even greater 
concern. Both lumbering and log 
ging production have slumped in the 
past fortnight, much of this, how 
ever, is attributed to heavy rains 
and snow at higher elevations rather 
than to the market situation. 

Approximately 19,500,000 board 
feet of Olympic National Forest 
timber will be offered at public auc- 
tion early in December. This is one 
of the larger portions to be offered 
for disposal in recent months. It is 
chiefly hemlock and is located in 
Jefferson county. A parcel of some 
22,000 board feet of Douglas fir will 
be sold Dec. 17. This is located in 
the Grays Harbor sustained yield 
unit 

During the past two years, sales 
of state-owned timber totaled $25, 
589,429, according to State Treas 
urer Otto Case. This, he said, was 
an increase of approximately $18 
million over the preceding two-year 
period, and was due primarily to a 
greater demand for timber and 
higher timber prices. 

The annual winter task of re 
foresting state-owned lands is now 
under way. State Forester L. T 
Webster said workmen are planting 
2 million two-year-old trees, each 
about 6” high, in 13 counties. In 
addition, before spring, the for 
esters will seed 460 acres with 230 
pounds of tree seed Another 7 mil 
lion seedlings will be sold to private 
tree farmers and the U,. 8. Forest 
Service. Webster said he hopes to 
step up production of seedling trees 
from 9 million this year to 16 mil 
lion next year to meet increased de 
mands 


Rains, Cold Weather 

Slow Up Shipments 
KANSAS CITY Weather oc 

cupied the limelight in Southwest 

ern lumber developments in recent 

days. The rains in the producing 

regions along with cold weather 
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hamper production and slowed up 
shipments of air-dried stock. While 
prices showed no change there was 
a definite indication that a firmer 
base existed and mills were not let 
ting their lumber go at any con 
cessions. The exception to this rule 
was in finish, where mills are over 
stocked and are anxious to get a bid 

Inventories generally were well 
above a year ago, when stocks were 
off sharply, but still there were no 
surpluses that were acting as a drag 
on prices. 

Mills report that No. 2, 1 x 8 air- 
dried boards were going well at $85 
and the 1 x 6’s sold at $83. On di- 
mensions, 2 x 4s in 16’ lengths 
brought $90 and 2x6s sold at $87 
without difficulty. In the 18’ to 20’ 
lengths a price of $100 was the gen- 
eral rule. C & btr. finish ranged 
from $130 to $160, with interest at 
a low point. 

A goodly amount of the lumber 
requested is for special jobs and 
requires prompt shipment. In this 
case mills have been able to get a 
little better price because they are 
not competing with the West Coast 
producers who cannot place the lum 
ber at the job on short notice. Most 
of the orders received by mills are 
for mixed cars and this has resulted 
in broken stocks for the producer. 


Prices Decline, Demand 
Is Slow in Seattle 


SEATTLE—Prices have declined 
to about $5 below the average for 
this time last year but still the de 
mand for lumber is indifferent 
Some are making grim predictions 
that see several months of slack 
business ahead. Most of the trade 
forecast cautious buying during the 
winter months 

Many mills are curtailing produc 
tion by early shutdowns for the 
Christmas-New Year holidays and 
some plan to stay down until prices 
respond to a stronger demand. Pro 
duction weather has been good so 
far but the worst period of winter 
still lies ahead. Too many transits 
are being sent out. Strikes have held 
up some shipments, but in the face 
of a weak demand the shipping 
situation is not too serious 

Green fir dimension in the past 
fortnight has dropped $2 and hem 
lock has also declined $1 to $2. 
Shingles are holding but demand is 
weak. An exception is No. 2 
XXXXX, which is pretty well 
cleaned up. The scarcity has firmed 
No. 2 prices 25¢. The red cedar 
siding market is soft and some very 





cheap prices are out. Clear bungalow 
siding and finish items are most af- 
fected. 

Pines are soft but prices are 
steady. Engelmann spruce prices 
have held due to bad production 
weather, but the soft market has 
finally reduced boards $3 to $5 and 
dry dimension $2. 


Lumber Is in Slump 
In Northern Calif. 


NO. CALIF. — Evidence of the 
condition of the lumber market 
throughout Northern California is 
seen in the flat statement this week 
by Harold Hawkins, San Francisco 
Internal Revenue Director that “the 
lumber business is in the midst of 
a slump.” 

Field agents of the income tax 
bureau, in the Northern tier of Cali- 
fornia’s timber producing counties, 
have been alerted by Hawkins and 
are making an extra strong effort 
at collecting taxes there. 

“It’s no good trying to collect 
back taxes after a lumberman has 
gone out of business,” Hawkins 
declares, “but if we get to him 
quickly, we can see that the Federal 
government is not left holding the 
bag.” 

Everyone in the industry seems 
to reflect pessimism and gloom as 
against cheerfulness at this same 
time last year when the market was 
booming. Purchases of green fir di 
mension and boards have ended 
practically except for buyer use ot 
transit car services 

Utility and better studs are bring 
ing as little as $52, while the stand- 
ard and better 2x4’s are going at 
$61. Sales of utility dimension are 
slow at $38 for 2x4 to $28 for wider 
pieces. The call for boards is very 
weak and the general concensus is 
that the market in all species and 
grades “has just gone completely 
to pot.” 
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Remodeling Booklet 


The special 36-page section, 
“How to Organize and Operate a 
Home Improvement Department,” 
featured in the Sept. 3 issue has 
been reprinted in booklet form. 
Single Copies $1, 25-50 copies 75¢ 
each, 51 or more copies 55¢ each. 
Send your order to American Lim- 
berman, 139 N. Clark Street, Chi- 
cago 2, Ill. 
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ENGELMANN } 
SPRUCE 9 Sm 


you can depend upon Pack Rive 


Engelmann Spruce has the moisture 
content equalized preparatory to the 
scientific kiln-drying process 
developed at Pack River. That's why 
you get exceptional uniformity and 
high quality in Pack River 

. ‘ (left) Relentlessly we check our 
Engelmann Spruce. 

tree farm products before they 

are sent to you in neat, orderly, 


carefully loaded cars, 
it ack moeod 


; TREE FARM 
River 





PRODUCTS 


Call Packy—and profit by a 
new meaning to ‘service’! 
P. O. Box 1452 

Spokane, Washington 


Member: Wester Pir 
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THE LUMBER MARKET 


Pessimistic About 
Future in Tacoma 


TACOMA-—The market situation 
generally continues in the doldrums, 
a condition that is not too uncom- 
mon at this season. This time, how 
ever, the situation is somewhat 
blacker than usual. Inquiry and de 
mand is virtually at a standstill, 
something that most operators at- 
tribute to the adverse home-building 
situation that prevails generally 
throughout the country. There also 
is a generally pessimistic attitude 
regarding future prospects, some- 
thing that is causing even greater 
concern, Both lumbering and log- 
ging production have slumped in the 
past fortnight, much of this, how 
ever, is attributed to heavy rains 
and snow at higher elevations rather 
than to the market situation. 

Approximately 19,500,000 board 
feet of Olympic National Forest 
timber will be offered at public auc- 
tion early in December. This is one 
of the larger portions to be offered 
for disposal in recent months. It is 
chiefly hemlock and is located in 
Jefferson county. A parcel of some 
22,000 board feet of Douglas fir will 
be sold Dec. 17. This is located in 
the Grays Harbor sustained yield 
unit 

During the past two years, sales 
of state-owned timber totaled $265,- 
589,429, according to State Treas 
urer Otto Case. This, he said, was 
an increase of approximately $18 
million over the preceding two-year 
period, and was due primarily to a 
greater demand for timber and 
higher timber prices 

The annual winter task of re 
foresting state-owned lands is now 
under way. State Forester L. T. 
Webster said workmen are planting 
2 million two-year-old trees, each 
about 6” high, in 18 counties. In 
addition, before spring, the for 
esters will seed 460 acres with 230 
pounds of tree seed. Another 7 mil 
lion seedlings will be sold to private 
tree farmers and the U. 8S. Forest 
Service. Webster said he hopes to 
step up production of seedling trees 
from 9 million this year to 16 mil 
lion next year to meet increased de 
mands 


Rains, Cold Weather 

Slow Up Shipments 
KANSAS CITY Weather oc 

cupied the limelight in Southwest 

ern lumber developments in recent 

days. The rains in the producing 

regions along with cold weather 
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hamper production and slowed up 
shipments of air-dried stock. While 
prices showed no change there was 
a definite indication that a firmer 
base existed and mills were not let- 
ting their limber go at any con 
cessions. The exception to this rule 
was in finish, where mills are over 
stocked and are anxious to get a bid. 

Inventories generally were well 
above a year ago, when stocks were 
off sharply, but still there were no 
surpluses that were acting as a drag 
on prices. 

Mills report that No. 2, 1 x 8 air- 
dried boards were going well at $85 
and the 1 x 6’s sold at $83. On di- 
mensions, 2 x 4s in 16’ lengths 
brought $90 and 2x6s sold at $87 
without difficulty. In the 18’ to 20’ 
lengths a price of $100 was the gen- 
eral rule. C & btr. finish ranged 
from $130 to $160, with interest at 
a low point. 

A goodly amount of the lumber 
requested is for special jobs and 
requires prompt shipment. In this 
case mills have been able to get a 
little better price because they are 
not competing with the West Coast 
producers who cannot place the lum 
ber at the job on short notice. Most 
of the orders received by mills are 
for mixed cars and this has resulted 
in broken stocks for the producer. 


Prices Decline, Demand 
Is Slow in Seattie 


SEATTLE—Prices have declined 
to about $5 below the average for 
this time last year but still the de 
mand for lumber is_ indifferent. 
Some are making grim predictions 
that see several months of slack 
business ahead. Most of the trade 
forecast cautious buying during the 
winter months 

Many mills are curtailing produc 
tion by early shutdowns for the 
Christmas-New Year holidays and 
some plan to stay down until prices 
respond to a stronger demand. Pro 
duction weather has been good so 
far but the worst period of winter 
still lies ahead. Too many transits 
are being sent out. Strikes have held 
up some shipments, but in the face 
of a weak demand the shipping 
situation is not too serious 

Green fir dimension in the past 
fortnight has dropped £2 and hem 
lock has also declined $1 to $2. 
Shingles are holding but demand is 
weak. An _ exception is No. 2 
XXXXX, which is pretty well 
cleaned up. The scarcity has firmed 
No. 2 prices 25¢. The red cedar 
siding market is soft and some very 





cheap prices are out. Clear bungalow 
siding and finish items are most af- 
fected. 

Pines are soft but prices are 
steady. Engelmann spruce prices 
have held due to bad production 
weather, but the soft market has 
finally reduced boards $3 to $5 and 
dry dimension $2. 


Lumber Is in Slump 
In Northern Calif. 


NO. CALIF. — Evidence of the 
condition of the lumber market 
throughout Northern California is 
seen in the flat statement this week 
by Harold Hawkins, San Francisco 
Internal Revenue Director that “the 
lumber business is in the midst of 
a slump.” 

Field agents of the income tax 
bureau, in the Northern tier of Cali- 
fornia’s timber producing counties, 
have been alerted by Hawkins and 
are making an extra strong effort 
at collecting taxes there. 

“It’s no good trying to collect 
back taxes after a lumberman has 
gone out of business,” Hawkins 
declares, “but if we get to him 
quickly, we can see that the Federal 
government is not left holding the 
bag.” 

Everyone in the industry seems 
to reflect pessimism and gloom as 
against cheerfulness at this same 
time last year when the market was 
booming. Purchases of green fir di 
mension and boards have ended 
practically except for buyer use of 
transit car services. 

Utility and better studs are bring- 
ing as little as $52, while the stand- 
ard and better 2x4’s are going at 
$61. Sales of utility dimension are 
slow at $38 for 2x4 to $28 for wider 
pieces. The call for boards is very 
weak and the general concensus is 
that the market in all species and 
grades “has just gone completely 
to pot.” 
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Remodeling Booklet 


The special 36-page section, 
“How to Organize and Operate a 
Home Improvement Department,” 
featured in the Sept. 3 issue has 
been reprinted in booklet form. 
Single Copies $1, 25-50 copies 75¢ 
each, 51 or more copies 55¢ each. 
Send your order to American Lum- 
berman, 139 N. Clark Street, Chi- 
cago 2, Ill. 
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P. O. Box 1452 
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Mack B-60T with trailer hauling Marietta precast con- 
crete panels (approx. 3,200 Ibs. each) to construction site. 


relies on MACKS to deliver 


big precast concrete panels on schedule 


When a contractor is ready to erect precast concrete 


iding, deliveries must be made promptly on schedule. 

That's why the Marietta Concrete Corporation of 
Marietta, Ohio, chose Macks. They were convinced 
that these rugged, dependable tractors would main- 
tain a steady flow of their unique concrete-and 
insulation “‘sandwiches” from production line to 
building sit 

Marietta uses Mack B-60T’s with special trailer 
to transport these big precast concrete insulated 
wall panels, which measure up to 8’ x 20’, and weigh 


3,200 Ibs. and more. Although many deliveries are 


made as far away as 200 miles over all types of roads, 
Macks’ dependable and versatile performance keeps 
these big slabs rolling on schedule. 

Whenever maintaining tight schedules is of the 
utmost importance, you can depend on Macks’ 
stamina and roadability for round-the-clock reli- 
ability. And you can count on Mack Thermodyne® 
Diesels for unmatched fuel economy. It will certainly 
pay you to find out how Mack can help you make 
more money on the important jobs the Mack- 
sized jobs. Contact your Mack Branch or Distributor 
today 


MACK TRUCKS, INC., Plainfield, New Jersey. IN CANADA: Mack Trucks of Canada, Ltd. 





-A-MINUTE 


Got any good ideas that are work 
ing for you something that you 
thought up yourself? If so, why not 
mail them in to us? The address is 
American Lumberman, 139 North 
Clark Street, Chicago 2, Ill. We'll 
pay you $3 for each item used. They 
can be as long as a column or as 
short as a paragraph. The ones nsed 
on this page will give you an idea 


The Editors 


Floor Covering Selection 


We’ve learned that a lumber deal- 
er must be selective about the floor 
covering he uses in his showroom. 
Putting down a floor which will 
stand abuse will pay off in main- 
tenance costs savings. On the other 
hand, too nice a floor will scare off 
farm customers who are wary of 
tracking up your floor. We use a 
medium colored vinyl tile which 
doesn’t show dirt too easily.—Har- 
old Busch, Busch Lumber Co., 
Utica, Neb. 


Remodeling Isn't Kid Stuff 


That’s the word of caution we 
offer in a direct-mail piece prepared 
by Millard Building Service which 
has a direct ownership tie-in with 
our yard 

The brochure cautions homeown- 
ers that remodeling a home can 
either be rewarding and economical 
or frustrating and expensive. To 
successfully improve looks and liv- 
ability takes imagination, ingenuity 
and experience 

“We are specialists at making 
your house look new without loos- 
ing the good points of the old,” the 
pamphlet says. “Our professional 
craftsmanship, intelligent planning 
and time and money-saving coordi 
nation of all work involved combine 
to make your remodeling plan easy 
and successful.” 

This word of caution has helped 
our remodeling business and has 
made the brochure a potent sales 
tool for developing this market 
Charles Overdorf, president, Mil 
lard Lumber Co., Poughkeepsie, 
Nee 


Promotion to Hobbyists 

We use a post-card to send notices 
of specials on lumber to owners of 
power tools. We get the names of 
power tool owners from our own 
files, from friendly hardware deal 
ers and from salesmen who work 
for the mail-order department 
stores.—-Abraham Rich, accounting 
officer, Meadowbrook Lumber & 
Equipment Corp., Bellmore, N. Y 


BUILDING PropUCTS MERCHANDISER 








This new hinge pin is 
guaranteed not fo rise! 





You just tap this new hinge pin in. It positively will not rise 
above the hinge. To be removed, it must be tapped out 

But while the pin stays in place vertically, it’s free to re- 
volve around, distributing wear evenly and adding years to 
the efficiency of the hinge 
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See how shoulder seats Pin must be tapped out! 


firmly in groove! 




















The new hinge pin is made for all Stanley's 241 hinges 
round and square cornered — no change in prices. It’s 
another “first” on the Standard of the World 


Remember... ET; E[} E]; Three Hinges to a Door 


Get full details for your building 
customers today. Write Stanley 
Hardwure, Mivision of Ts Stanley STANLEY 
Works, 12D ake $t., New Britain, 
be wte 
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REPORT from WASHINGTON 


By R. Y. Kerr 


Interest Rates Highest in 20 Years... 
FNMA Tightens Rules to Conserve Funds 


The fussin’ and feudin’ over 
money supply and interest rates 
continues to whoop along. At this 
writing the country has the most 
expensive money in some twenty 
years. This is partly the result of 
expanding business that needs cap- 
ital and that bids for it in terms 
of higher interest offerings. That’s 
not the whole story; since Washing- 
ton money management has reduced 
the available supply 


* * + 


The expected revival of auto sales 
will put added strain on the money 
market; and so will state borrow- 
ings for matching funds in high- 
way building. So what about the 
future of housing construction? The 
Labor Department reports that 
builders atarted 90,800 privately fi- 
nanced dwelling unita in October, a 
alight gain over September but 
notably short of the 104,800 in Oc 


tober, '55. 


+ * * 


During the first 10 months of 
this year work was started on 972, 
400 units; smallest number for this 
calendar period since 1953. The de 
cline in the number of starts is 
charged to lack of mortgage money. 
At the November election voters 
authorized issuance of some $2.5 
billion of new bonds, to finance not 
only roads, but schools, sanitation 
and public utility plants. Most of 
these bonds will not come into the 
market for months or years; but 
there they stand, duly authorized 
and certain to pounce on the money 
market 


o 


The Dodge Corp, estimates that 
dollar volume of home conatruction 
awards in 1957 will run 6% ahead 
of thia year’s total. But because of 
price increases the physical volume 
will not rise that much, if any at 
all, While costing more, '56 housing 
may be slightly amaller in cubic 
footage than this year’s output 
Other analysts think the total num 
ber of new homes started this year 
will be about 1,125,000, Housing in 
'56 will account for a third or a little 
more of total construction in dollar 
terma; and that total will be a little 
lesa than $44 billion 
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The National Association of Real 
Estate Boards, meeting in St. Louis, 
was told that the 442% rate on 
FHA and GI mortgages is wholly 
unrealistic, and there were many 
promises of support for an effort 
to induce Congress to let these rates 
rise or fall with the demand in the 
money market. The idea is that such 
a change of policy would attract in- 
vestment money into the mortgage 
market. Not all housing economists 
think it’s as simple as that; saying 
if interest rates go to unrealistic 
heights, would-be home owners will 
back out of the market. 


* * . 


Albert M. Cole, head of the 
HHFA, told the realtors that, “I 
think we have now reached a point 
where we must not risk a continued 
drop-off in availability of home fi 
nancing. 


* * * 


“In short, it is time to go to bat 
for housing; and as housing admin 
istrator it is my intention—and my 
responsibility —to be the leadoff man 
in the batting order.” At the time 
he couldn’t offer a specific line of 
action; but he said the problem was 
not limited to questions about inter- 
est rates. “There is a responsibility 
in the government, and particularly 
in a period of over-all tight controls 
over the money market through the 
Federal Reserve Board, to provide 
essential support to sustain the flow 
of housing credit in order to keep 
the entire economy in balance.” 


* . * 


Other analysts are saying that a 
serious general shortage of capital 
could force a check of investment 
in plants and equipment ; something 
that could cause the national eceno- 
my to drop its watermelon. That 
hasn't happened yet; but a few 
storm-warning flags are flying 
From where they sit, these analysts 
are saying there is little evidence, 
as of now, that housing will have 
an increase in 1957 comparable with 
the eatimated increase of the auto 
industry. The difference will lie in 
the comparative ease with which 
the two industries can get operating 
money, 


December 24, 





Fannie Mae has announced a 
move to conserve her funds for fi- 
nancing new-home mortgages. Offi- 
cials say that some banks are selling 
their mortgages to FNMA at a 
rapidly increasing rate and appar 
ently are placing the money in other 
types of investment that carry high- 
er interest rates. Recently Fannie’s 
purchases of eligible mortgages 
have risen from $11.5 million a week 
to more than $30 million a week. At 
that rate the agency’s uncommitted 
funds, amounting to $450 million or 
less, would be exhausted within a 
few months. So the agency has an 
nounced that it will purchase only 
insured mortgages that are offered 
within the four months following 
the date of the FHA insurance or 
the VA guaranty. This whole mat 
ter is likely to be submitted to Con- 
gress for appropriate policy legisla 
tion, 


* * * 


The United States Savings and 
Loan League, meeting in Phila- 
delphia, discussed the danger that 
slackening of home building and 
the scarcity of mortgage money will 
increase the pressure in Congress 
for direct Federal housing loans 
The League thinks the distortion of 
the housing market by introducing 
billions of dollars of public credit 
and political decisions to build hous- 
ings on a substantial scale for spe 
cial classes would be a serious dis- 
service to the American people. The 
League is hoping to get more lend 
ing aid from the Federal Home Loan 
Bank System 


* * . 


This system consists of eleven 
regional banks through which it 
supplies credit to member savings 
and loan associations, to aid them 
in their mortgage-lending opera 
tions. It was established during the 
great depression. Through World 
War II the loans outstanding to 
member associations seldom if ever 
exceeded $200 million; but in De 
cember, '55, this credit to member 
associations reached a peak of $1,- 
417,000,000. This lending was more 
or less checked at about that time 
Some rather elaborate policy 
changes have been recommended, to 
meet the tremendous mortgage de 
mands 
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FAN TYPE 


CLOUD’S ' \WKILN DRYING 
GLAEWIO®O 


SIDE MATCH 


PERED OAK FLO ING DESIGN 


NAIL GROOVE 
FEATURE 











FOR YOU -FOR YOUR BUILDERS 


Cloud's exclusive A \ 


Spttater Chipper eas Stock and sell the ook flooring that's engi- PRECISION 


nates annoying chip or 


eper, Seves veluaie neered to go down faster, fit snugly without requiring 
MILLED 





labor hours 
force, and requiring a minimum of sanding and 
finishing! ~~ AY 
Cloud's Lockwood Ook Flooring is designed to save - 
your builders plenty in labor costs. They know whet 
compertment, fan-type kiln-drying means... whet 
snap side match design, the nail-groove feeture, the 
splinter clipper and precision-milling mean in labor 
savings! GREATER 
They know how the beauty of Lockwood floors helps NATURAL 
Leckweood hes the Neil Groove feoture to sell homes on sight! 
ide M i h 
ee ae ete tee poole. J nm You'll certainly magnify profits and multiply soles 
Let Us Quote on Your by stocking Cloud's Lockwood Ook Flooring to serve 


Requirements your builder accounts! 


OVALiTY 
CLOUD OAK FLOORING co. Oak 


FLOORING 
» twee 


SPRINGFIELD, MISSOURI 
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You have less to 
to sell...with 





RUGGED PANELS of Insulite Roof Deck are 2’ x 8’, in | 2 and 3-inch thicknesses (2 and 3-inch available with vapor 
barrier), Beautifully finished ceiling side needs no plastering, painting, staining or waxing. Photo at right shows typical interior, 


INSULITE 


sells easy...sells fast...stays sold 


sett» 


ins ULITE, Made of hardy Northern wood 


F OHI 
if Sponsor 
(a 


t 
Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 











9f handle...more 


Insulite Roof Deck 


Your sale of roof and ceiling materials on 1400 ft. 
home with Insulite Roof Deck... about $645. 


Have you figured out what the big swing to open 


beam ceiling homes can mean to you in larger average 
sales, in 1957? 

At national average retail prices, roof-and-ceiling 
material sales on popular size homes built with 
Insulite Roof Deck amount to $600 to $700. And 
this is business the lumber dealer gets for sure 
because Insulite Roof Deck is decking, insulation 


and finished ceiling all in one. On a Roof Deck job, 


you can't lose the insulation busine 
Also, Insulite Roof Deck jobs mean fewer iter 
1 to handle; less space and money tied uy 
And often your deliveries are reduced a 
1 as one full truckload 
Talk to 


beam homes built with Insulite 


your builders now about smart new oper 


Roof Deck. For 


special information, write us—Insulite, Minneapo 


lis 2, Minnesota. 
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NORTHERN 
HARDWOODS 





Northern Woods have been recognized for high quality and dependable performance for 
over half a century. Today the mills of the Northern region are better prepared than ever 
to serve you with well-manufactured, accurately graded lumber and lumber products of 
these quality hardwoods. Consult the firms on this page for your requirements in Northern 
Woods 


“tl. W. Wells Lumber Co, . . . « » Menominee, Mich, 


Mard Maple and Oak Flooring. Strip, Herringbone, Block patterns. 
Custom kiln drying. Upper grades Hard Maple and Birch lumber, 


*Roddis Plywood Corporation . 


Roddis Lumber & Veneer Co. of Mich............. 
Roddis Lbr. & Veneer Co., Lid. 


Marshfield & Park Falls, Wis. 


Ironwood, Mich. 


rough. 


~ | | Sere 


Mills 
Sales Olfice — 


Chicago, Ill, 

Marquette and Newberry. Michigan 

CHICAGO — 228 N. La Salle St. 
Hardwoods. 

Planing Mills and Dry Kilns. 


*tHoll Hardwood Go, . « «© « 6 + + 6+ 6OGonto, Wis, 


Maple, Birch. Beech, Oak Flooring. Strip, Assembled Biock, Herring- 
bone, Parquetry types: all types Heavy Duty Flooring. 


tMember Maple Flooring Mfrs. Assn. 


— ~ _ — — ——— <= = — oe 


Sault Ste. Marie, Ontario. Can. 
Complete stock N. Hdwds., Hemlock, W. Pine, Cedar Prod., Maple. 
Birch, Fig. Hdwd. Ven‘r'd Doors. Plywd. Modorn Dry Kiln facilites. 


*t+Ahonen Lumber Co. . . « « + + «» (ronwood, Mich, 


Northern Hardwoods, Hemlock, White Pine, Spruce. Planing Mill 
Modern Dry Kilns. “AAA brand MFMA Hardwood Flooring. 
Hardwood Wall Paneling. Hardwood and Softwood Pallets. 


“Kimberly-Clark of Michigan, Ine, . 


Since Neenah, Wis. 
Mills at Marenisco, Mich. 


Northern Hardwoods, White Pine. 
Modern Dry Kilns. Expert Millwork. 


*Goodman Lumber Company . . . . . Goodman, Wis. 


Northern Hardwoods, Hemlock. White Pine, Basswood, Hardwood 
Dimension. Planing Mill. Dry Kilns. Rotary Cut Veweom. 


*Member Northern Hemlock & Hardwood Mfrs. Assn. 
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Find out how CRESTLINE’'S 
CARLOAD SERVICE 


means more profits for you! 


l vealline 


MILLWORK 
® 


for the homes of today 


Crestline Stacking Awning Window Units 
Crestline Removable Double-Hung Window Units 
Cres'line Removable Slideby Window Units 
Crestline Casement Window Units 

Crestline Aluminum Combination Doors 
Crestline Weatherstripped Door Frames 


and a complete line of stock millwork 


ON DISPLAY AT BOOTH 536 


SHERMAN HOTEL, NAHB Show, Chicago, Jan. 20-24 


end for free literature and more information 


MFGD, BY THE SILCREST CO. » WAUSAU, WIS. 
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AN ORDERLY SYSTEM ) 


FOR FILING e STORING « SEGREGATING \ 








TRACINGS © BLUE PRINTS 
SHEET MATERIAL 
ENGINEERS » ARCHITECTS 
yes  DRAFTSMEN 

BUILDERS 


PAT. APPLIED FOR 





49 TUBE Model 134” I. D. 


Model 49AB = 49D 4930 
Depth 1114” 22%" 301%” 
Ship. Wt. 8 Ib 14 lb 16 Ib 19 Ib 22 Ib 
$6.25 $835 $10.85 $11.95 $12.85 


FILE constructed in 200-lb.test Corrugated Board Container 


4936 4942 
362" 424" 


Price 











25 TUBE Model 2'2” |.D. 
Model 2530 2536 2542 
Depth 30%” 36%” 42%” 
Ship Wt. 13 lb 16 Ib 19 Ib 
Price $10.85 $11.95 $12.85 





F.0.B. FRASER, MICHIGAN 


Enameled Dark Green or Medium 
Gray. State color 
BUY DIRECT—NO DEALERS 





ROLL & FILE SYSTEMS, INC. © P. O. BOX 3863, DETROIT 5, MICH, 
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PRropt MERCHANDISE! 


standing or laid flat, the 
new VERSA.-VISE turns to any 
convenient work position 
and locks there simply by 
tightening the jaws! 


turns 360° 


EVERYONE’S A CUSTOMER! LOOK AT 
JUST A FEW OF THE USES FOR VERSA-VISE 


jee fOCks in 
position! 


PUT VERSA-VISE 


ON DISPLAY. SEND 
THE COUPON NOW! 


FREE SALES HELPS! 


Tag folders, cash register cards window 


streamers, shelf strips, door stickers and tent 


cards, newspaper mats! 


THE WiLL-BURT CO 


P.O. Box 531, Orrville, Ohio NAME 


Send decier plan on new 


VERSA. VISE and accessories 


COMPANY 


Enter my 


VERSA. VISEls 


order tor 


ADDRESS 


at sid. ducount 





Check MO. Enclosed CITY ZOnmet 
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EDITORIAL 





1957 will be what YOU make it 


In recent weeks, thoughtful management 
has been scanning the pages of business 
news for the considered opinion of various 
leaders as to what 1957 will bring. The 
shades of opinion are as varied as the 
personalities and environment of the prog 
nosticators, 


The concensus is generally favorable. 


For the dealer who will face up to it 
the fact is that regardless of any forsee- 
able general downward trend—the dealer 
who so chooses can inerease his sales and 
profil in the coming year. 


Here are 11 reasons for such a conclu 
sion 


1. The retail lumber industry is getting 
less than 7'4¢ out of the consumer’s re 
tail dollar expenditures. This percentage 
has been unjustifiably slipping. The situa- 
tion presents a tremendous opportunity for 
the aggressive dealer who will reach out 
for additional consumer sales. 


2. It is a rare dealer indeed who has 
organized to get the utmost out of the 
home improvement market. It involves such 
things as increased advertising, big-ticket 
package merchandising, an established 
home planning and improvement center in 
the store, a consistent personnel training 
program, stepped up installment sales, 
organization of installation crews and 
capitalizing on the full co-operation now 
offered by manufacturers. 


3, A more aggressive approach to the 
new home market could be extremely pro 
ductive. One out of every eight new homes 
built next year will be pre-fabricated, (the 
pre-fabricators claim). At least two 
choices are available to the dealer who 
wishes to capitalize on this profitable busi- 
neas—the Lu-Re-Co plan, or taking on the 
franchise of a reputable prefabricator. 


1. Certain products need deeper dealer 
penetration——how about becoming the ply 
wood specialist in your county? the 
acoustical headquarters? a leading 
source for air conditioning? literally 
hundreds of products are ripe for exploita 
tion with greater sales and profits as the 
end result 


5. The farm market is now ready for a 
farm-to-farm promotion with trained sales 
people operating on a drawing account 
against commission, Recent government 
estimates predict a 10% rise in farm con 
struction and repair in 1957. 


6. Industrial, commercial, institutional 
and government markets offer untapped 
profit opportunities for the dealer who is 
prepared to dig and cultivate customers. 





7. Put all sales people on an incentive 
program—this alone can increase sales 
production by as much as 40%. Frequent 
contests with prizes, awards for creative 
selling and other superior sales performance, 
premiums for leads—will all bring in new 
and more profitable volume. 


8%. Scores of new products are coming on 
to the market each month. Watch American 
Lumberman's pages for announcements 
Some retailer is going to sell them at a 
profit. A safe formula may be set up to 
capitalize on this opportunity without un- 
due risk. 


9. Capital for sales expansion is not 
necessarily a problem—A dealer can fi- 
nance with other people’s money an un 
limited expansion in his consumer sales. 
Sources: the consumer’s cash down pay- 
ment, monthly payment paper sold for cash 
to finance companies—and the wholesalers 
who will carry the inventory. 


10. At least 56% of the sales of building 
products are by-passing retail lumber deal- 
ers. An important part of this volume may 
be re-captured by the dealer who organizes 
to do so. This new volume will be beyond 
the normal break-even point and there- 
fore may be extra profitable. 


11. We simply haven’t enough selling 
manpower in the retailing of building 
products. The untapped opportunity for a 
consumer salesman in our business is 
greater than that offered by any other in 
dustry. Additional salesmen may be em 
ployed on an incentive basis which mini- 
mizes the risk for the dealer. Once a re- 
tail organization loses its capacity to 
change its methods it has started on the 
down grade. 


How is this for a New Year’s Resolution? 


“AS THE MANAGER OF MY BUSI 
NESS, I AM THE MASTER OF ITS FATE 
IN 1957. 1 WILL DO MY FULL PART IN 
CAPITALIZING ON THE OPPORTUNI 
TIES AVAILABLE TO MY COMPANY 
AND I WILL TRY TO SO MANAGE MY 
PEOPLE THAT TOGETHER WE WILL 
MAKE 1957 OUR BEST YEAR.” 


New Year's greetings to all. 


December 24, 1956, AMERICAN LUMBERMA 
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DIRECT DEALERS WANTED. 
No minimum stock required. 



















HOW TO 


Lhsulate Mesomy Walle 
Get 2" Insulation Yolue 
Create 1" Wall Soace 


PROTECT WALLS OF BRICK, STONE, 
CONCRETE AND CINDER BLOCK AGAINST 
HEAT LOSS, HEAT INTRUSION, AND DAMPNESS 
AT ABOUT 8¢ SQ. FT. (insulation and Labor) | 
































THIS ADVERTISEMENT |S APPEARING IN 
Insulate economically and effectively Architectural Reeord ; Progressive Architecture ; 
against heat and vapor flow in masonry con- , ry : 
struction, with 2 sheets of tough aluminum American Builder ; Practical Builder; Building 
separated 14” apart by a flame, mold, and insect Produrts ; Air-Conditioning , Heating 6 Ventilating ; 
retardant accordion fiber. They install easily in = 
one operation to furring strips. Only 4%” deep Heating, Piping s Air-Conditioning . 
installed, this insulation fits into the shallow 1” 
spaces created by the furring. This scientific insulation is commercially 
' ilable as Infra Type 4 Jr. It has 4 reflective 
Comfortable areas can also be created in motoring : jg Bede : 
basements and other places in existing buildings + see ; pg oon 8 16° yates. — 4re — 
for playrooms, storage, laundries, workshops tive surfaces. Made for 16” centers, it is packec 
’ , : ’ 500 sq. ft. to a carton in one continuous strip. It 


octuieeen dl ts oa apne is also available with an asbestos partition. 


The U.S. NationaL Bureau OF STANDARDS 
A MUST FOR SHALLOW SPACES has published an informative booklet describing 


Cellar Walls Air Ducts Cold storage bins the destruction which condensation can cause 
and means of preventing it. It is entitled “Mois- 


Floor panels Floors Heated trucks ture Condensation in Building Walls.” Send us 
Airplanes Ships Prefab buildings coupon for a FREE copy. 
R.R. trains Trailers Freight cars 
Refrigerated trucks Infra insulation is sold direct to dealers in 
most states. No minimum stock required. You 
HEAT AND VAPOR FLOW RETARDED can carry 5000 sq. ft. on 1 shelf, it is so com- 
pact. A carton 3’ x 1%’ x '4’, only 1% cu. ft., 


eine cna dag nace vert 4 beng contains 1000 sq. ft., weighing only 45 Ibs. Also 
reflectivity, and only 3% absorptivity and emis- or Tn higgins jun areata oe 
sivity. Conduction is slight through the air _ , ” 

spaces of low density. The layers of aluminum a a a eS Te a 
and fiber retard inner and outer convection. . 











. Infra Insulation, ng be Met .(U-1% 

These comprise ALL methods of heat flow. j Infra Insulation, Inc., 626 Bway., N.Y.C. Dept.(U-12)3 
1 Please send ( ) Dealers’ Prices. ( ) Samples of 1 
Because they are METALLIC and CONTINU- i insulation. ( ) Bureau of Standards Booklet BMS 63 4 
ous, the aluminum sheets are almost impervious ! ! 
to vapor flow. Infiltration under the flat flanges |! Name i 
is slight. The possibility of condensation forma- ! Fim r 
tion on or within this kind of insulation is mini- i i 
{ Address r 

] 


mized by the scientific construction of multiple 
layers of aluminum, fiber and air spaces. 
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CROWD WAITING TO REGISTER as the NRLDA exposition opened on Monday morning. INSET 
President Ray A. Schaub cuts the ribbon. Looking on, left to right, are Paul V. DeVille, the 
DeVille Lumber Co., Canton, Ohio; Phil Creden, general exposition chairman; J. C. O'Malley 
first NRLDA vice-president, the O Malley Lumber Co., Phoenix, Ariz., H. R. (Cotton) Northup 
executive vice-president, NRLDA; Paul R. Ely, newly-elected NRLDA president, Ely-Hoppe Lumber 
Co., North Platte, Nebr 


Crowds Throng NRLDA Exposition 


\ttendance records shattered at great Chicago show. Dealers acclaim full-sized 


“Profit-Maker Showroom.” Plan 1957 Expos'tion in Philadelphia, November 4-7. 


Record-breal ocked with dozens of products ranging from powel 
ing crowds were ools to paneling. Even a fully-equipped manager’ 


streaming into office and rest room were furnished 


Chicago Inter 
national Amphi 
theatre o uttend 
the third NRI 
DA expo ition res of dealers visited the NRLDA model homes 
as An built on recommendations by the Women’s Housing 
Lumbermay Congress in Washington early this year. About 400 
PAUL R. ELY, left, newly-elected NRLDA dealers and wives attended the Tuesday morning break 
Attendance ate Ra peg om a or. ry fast session at which these homes, built in Munste? 
re ay Schaub : 
for the first da Ind., were described. Plans for these houses are now 
exceeded 2,600 and there was every indication that available. The building cost per square foot in the 
it was SRO at most Chicago area, according to Robert A. Jones, clini 
chairman, ran from $12 to $16 per square foot 


The versatile island and wall fixtures were built 
rom American Lumberman blueprints avallable to all 


lumbet lealers 





went to pre 


new attendance high would be set 


of the clini and demonstrations 
About 600 dealer and wive attended tl kick-off In the business sessions preceding the convention 
breakfast \ huge crowd also filled the ballroom of the Paul R. Ely of the Ely Hoppe Lumber Co.. North Platte 
Conrad Hilton Hotel for the NRLDA Industry Recep Nebr., succeeded Ray A. Schaub, Northern Indiana 
tion sponsored by the Lumber Trade Association of Lumber & Coal Co., Whiting, Ind., as president. J. ( 
Cook County, the Illinois Lumber and Material Deale: O'Malley, The O’Malley Lumber Co., Phoenix, Ariz 
Association and a score of exposition exhibitor Hecame first vice-president and H. W. Blackstock, H. W 
Focal point of nearly every dealers’ visit was the Blackstock Lumber Co., Seattle, second vice-president 
Profit-Maker howroom sponsored by NRLDA and Leslie G. Everitt, Long-Bell divisior International 
imerican I Y The 35° x 90° showroom wa Paper Co., Kansas City, Mo., treasure) 
99 y 24 | 
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1. VISIT MODEL HOMES 4, CROWDS ATTEND CLINICS 
2. DISCUSS PROFIT-MAKER SHOWROOM 5. NEW EQUIPMENT DEMONSTRATED 
3. FREE RIDE TO BIG SHOW 6. COMPONENT PARTS IN ACTION. 











JOINING TRUSS MEMBERS by stamping meta! tie-plate prongs into the wood was demonstrated 
publicly for the first time at the component clinic. 


Reveal Cost-Cutting Techniques 


Component parts clinic demonstrates: new joining system for trusses; new win- 


dows; new-type flooring; shelving brackets; plumbing wall; package chimney. 





An SRO group of more than 500 dealers each day 
watched actual in-use demonstrations of more than two 
dozen component house parts-——including a half-dozen 
shown for the first time—at the component clinic. 

Variously described by expert speakers as “the in 
dustrialization of housing” and as the “main band 
wagon of the home building industry,” the components 
ranged from small metal brackets used in a wall to 
support shelving to full-span roof trusses with members 
joined by means of metal plates and a 50-ton stamping 
press 

The six components seen publicly for the first time 
at the clinic as they were being installed on the model 
Lu-Re-Co house included: 


1. Roof trusses: New feature of the standard “W”" 
trusses is the joining system for members which was 
demonstrated by Sanford Gri-Plate Co., Orlando, Fla 
Pieces of sheet metal, similar in shape to plywood truss 
gussets, are first temporarily tacked to the truss mem 
bers in proper position; next, the joint is placed under 
a stamping press which forces metal prongs on the plate 
into the members to form a solid connection. The sys 
tem is said to result in strong trusses and provides 
faster fabrication 


2. *Windows: Several types of component windows 
made by Andersen Corp., Bayport, Minn., were ex 
hibited. One window is a structural type picture win 
dow made 4’x8’ in size and insertible in a wall like a 
standard panel; another type is a modified awning type 
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called a stack-window which comes weatherstripped, 
glazed and ready to slip into a wall panel on the jig. 


3. *Flooring: Miller Brothers, Inc., Johnson City, 
Tenn., introduced for the first time an Appalachian oak 
flooring which comes pre-made in double widths and 
modular lengths (8’, 10’, 12’) for double speed in 
application 


4. Shelving brackets: L. A. Darling Co., exhibited 
the metal splines which are inserted between wall 
panels. The splines contain hooks for mounting of shelf 
brackets and hangers which provide maximum storage 
in closets, kitchens and home office areas. 


5. Plumbing wall: APSCO, Inc., exhibited a pre- 
fabricated plumbing wall for bathrooms which contains 
all pipe and connections necessary for fixtures. 


6. *Package chimney: The Van Packer Co. showed 
a new model of their pre-built chimney unit which slices 
on-site time for builders in both conventional and pre- 
assembled homes. 

The dealers also saw review demonstrations of fabri- 
cation and erection of Lu-Re-Co floor, wall and interior 
partition panels; and ring-connected roof trusses ; com 
ponent storage walls; pre-hung doors; modular kitchen 
and refrigeration centers; and pre-cutting machinery 

Officers of the component clinic include: chairman, 
Fred Dill, Dain & Dill Lumber Co., Carmel, N. Y.; and 
co-chairmen, Raymond H. Harrell, research director, 
Lumber Dealers Research Council; Carl Norcross, ex- 
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SHELF HANGING in a closet, 
kitchen or other areas is high- 
ly simplified and improved 
with metal support splines 
which fit inside walls between 
the panels. 


yn 
he, 


3rd PRODUCTS I ACTION Expostmon 





x ; | 
Ns Is 


ee TL, encnsvees | 
wosey 


> ; 
a e 
fa . 
4 " % - . 
ae , 

ara XN - } > a 
OHI PANEL MEMBERS, left to right Ivan M Foley R F 
Mestayer Lumber Co., New Orleans; Robert V. Blackstock, H. W 
Blackstock Lumber Co., Seattle: Miss Martha Nowels. Nowels 


Advertising Agency Tucson. Ariz., and Charles R Briggs, Con 
tractors Supply & Lumber Co., Houston, Tex 


OHI Panel 


Pulls Big Crowd 


It was standing room only at the first manage 
ment luncheon clinic on Monday. The theme was 
“Successful OHI Experiences.” Robert V. Black 
WINDOW INSTALLATION was demonstrated to show how rap- stock, H. W. Blackstock Lumber Co., Seattle, 
idly the pre-made, stack-type units can be slipped into a panel Wash., was the chairman 


in the jig. Note air hammer tacking sheathing. 
Jesides Blackstock, the speaker were Charles 


R. Briggs, Contractors Supply & Lumber Co 
Houston, Tex Ivan M. Foley, R. F. Mestayer 
Lumber Co., New Orleans and Martha Nowels 
Nowels Advertising Agency, Tucson 


“There are three steps to your OHI program,” 
advised Miss Nowels, adviser to retail lumber 
yards in the Tucson area. ‘Make people dissati 
fied with what they have, make home improve 
ments fashionable and fun and demonstrate that 
these improvements can be done easily and eco 
nomically.” 


sriggs said that home builders in the Houston 

area are becoming interested in remodeling work 

with the decline in the new home market. Citing 

a specific example of OHI work in New Orleans 

AUTOMATION IN NOTCHING of several truss members with one lumber dealer Foley said that four dwelling units 

sweep is accomplished with a special cutting head on a@ standard & in the old French quarter were modernized at a 

radial arm saw. Members are clamped first =: cost of $150,000, After standing vacant for four 

= years, the owner is now getting $1.500 per month 

excutive editor, HOUSE & HOME: Donald 8S. Kovar, & rental from these building 

Joseph Lumber Co., Chicago; and Prof. J. T. Lendrum, 
director, Small Homes Council, University of Illinois 


You can see a picture of this new product by turning 
to article, “New Products Bow at NRLDA Show.” 
Pade 26 
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‘Ellingson 


ge) 


& & 


YEARS 


THE 
RELIABLE 
SOURCE 


gaze: 
| QUALITY 
. LUMBER 


For 66 years Ellingson hos 
been delivering 
to buyers of 


satisfaction 


@ Ponderosa Pine 
® Douglas Fir 

© White Fir 

@ Hemlock 


‘ELLINGSON 
LUMBER COMPANY 


Klamath Falls, 
Oregon 


Circle No. 31 on Coupon, page 56 





NEW PRODUCTS 
featured at NRLDA Show 


New Foil-Sealed Insulation 


Balsam-Woo] with reflective liners 
is a new, sealed blanket insulation 
designed especially for cutting air 
conditioning and increasing 
comfort. The easy-handling blanket 
is made of cellulose fibers. Spe 
cial spacer flanges insure top effi 
ciency of the reflective surfaces. The 
flanged aluminum foil liner provides 
a vapor barrier as an integral part 
of the blanket. The other reflective 
liner serves as a barrier against 
wind and heat. Balsam-Wool with 
reflective liners is available’ in 
standard and double thicknesses in 
16” and 24” widths. Wood Conver 
sion Co., Dept. AL, First National 
Bank Bldg., St. Paul 1, Minn. 


Cirele Ne, 248 on Coupon, page 56 
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Hardboard Interior Panel 
Possessing all the qualities of 
Masonite tempered Presdwood, Sea 
drift is a new, deep-textured in 
terior panel which is free of splin- 
ters and won't crack or split. The 
quarter-inch panels are available in 
4’ widths and in lengths from 8’ to 
16’. Seadrift can be installed over 
a stud wall or over furring strips 
with casing or finishing nails. Sea 
drift can be installed over a solid 
wall by using tileboard adhesive 
The panels can be finished in a one 
or two-tone effect with enamel, paint 
or lacquer. Masonite Corp., Dept 
AL, 111 W. Washington St., Chi 
cago 2, Ill 
Civele No. 249 on Coupon, page 56 
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CONVENTIONAL 


Double-Width Oak Flooring 


Double-width Appalachian oak 
flooring is now available in uniform 
8’, 10’ and 12’ lengths. The unique 
oak flooring is composed of shert 
pieces jointed end-to-end by a 
precision, tongue-and-groove end 
matching. Laterally, the flooring is 
matched by a glued, double, dove 
tailed joint. This results in a double 
width composite board which looks 
like conventional flooring when laid 
Main advantage to Micro-Match 
flooring is its speed of application 
Miller Brothers is sole North Ameri 
can producer of this type flooring 
Swiss machinery needed to produce 
Micro-Match is installed in the 
firm’s Johnson City plant. Miller 
srothers, Inc., Dept. AL, Johnson 
City, Tenn 


Cirele No. 250 on Coupon, page 56, 


Concealed Aluminum Flashing 
Stocker Mfg. Co., in cooperation 
with Aluminum Co. of America, has 
developed a low-cost concealed alum 
inum flashing. Called Aluminum 
Champ, the flashing consists of 
either .002 and .004 aluminum lami 
nated to a heavy-weight crepe, kraft 
paper. The laminate is a special 
high-melt point asphalt. The crepe 
kraft allows for ease in handling and 
forming the product. Aluminum 
Champ is available in widths from 
1’ to 48” in 120’ rolls. The material 
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can be used for all concealed flashing 

such as doors, windows, corners, and 

roof and side wall junctures. Stocker 

Mfg. Co., Dept. AL, Netcong, N. J. 
Cirele Ne. 251 on Coupon, page 56. 





New Andersen Windows 


Andersen Corp., has introduced a 
line of wood windows specifically 
designed for Lu-Re-Co construction. 
The five stock sizes are preglazed 
and weatherstripped. Each window 
unit is individually packed in a car- 
ton along with its hardware. Glass 
sizes vary from 27” to 39” wide; 
Heights vary from 32” to 63” high. 
Andersen Corp., Dept. AL, Bayport, 
Minn. 


Cirele No. 252 on Coupon, page 56. 





Storage Cabinets 


Carr, Adams and Collier intro- 
duced closet-cabinet units to com- 
plete its line of Bilt-Well Storage 


wall units. Built on a 3” module, 
the cabinet units are 48” wide and 8’ 
high. The versatile, sectional cabi- 
nets are styled to harmonize with 
contemporary settings. Carr, Adams 
and Collier, Dept. AL., Dubuque, 
lowa. 
Cirele Neo. 253 on Coupon, page 56 


All-Fuel Chimney 

Van-Packer Co., introduced i ts 
new all-fuel packaged fire-clay tile 
yas vent. The prefabricated chim- 
ney flue is lined with %” fire clay. 
A 3” vermiculite-concrete insulat- 
ing wall and an asbestos-cement 
outer jacket complete the assembly 
The chimney is UL listed for use 
with coal, oil or gas for all home 
heating plants and incinerators. The 


BUILDING PropucTs MERCHANDISER 









the TRUE 
SASH BALANCE 


Van-Packer gas vent can be used} 
with all gas-fired appliances, except 
























incinerators, requiring 3” to 7” BACKBONE 
inner diameter flues. Its flue sec- 
tions are constructed of %” fire 


of i 
double-hung / 
windows f 

with a window sash that 


is truly BALANCED you can 
be certain of permanent un 


clay tile with fluted outer jacket. 
Both the Van-Packer all-fuel chim- 
ney and gas vent come completely 
packaged with all parts provided, 
including flashing and joint cement 
Van-Packer Co., Dept. AL, Betten 
dorf, Iowa. 


Cirele No. 254 on Coupon, page 56 





restricted movement at every 
position of sash run 

Spend your money wisely 
and install UNIQUE the 
world’s most efficient sash 
balance 


OVER 174,000,000 
NOW IN USE! 





ew Power Tool Department 


Featured in this new line of power|§ 
tools is the nine-inch saw pictured} 
above. This is said to be the only tilt | 
arbor saw equipped with The Helping | 
Hand, a built-in extension which allows 
bigger rip and cross-cut capacity. Ex-| 
ternally adjustable tilt stops are fea-| 
tured along with three auto-stops on| 


N 


National Association 
HOME BUILDERS 


the miter gauge. Franchises are still) 
available for interested dealers. Magna 
Power Tool Corp., Dept. AL-601-L, | 


Box 2808, Menlo Park, Calif. 
Cirele Ne. 257 on Coupon, page 56 


January 20-24 
1957 


SEE OUR BOOTH #556 


Modular Kitchen Components 

All types of design effects can be 
created by combining modular compo- 
nents in the new G-E line. Pictured 
above is the Kitchen Center with the 
(continued on page 48) 


Sold by all leading 
Building Supply Dealer: 


g! 


UNIQUE BALANCE CO. 


41 Magee Ave 
Circle No 


Stamford, Conn 


32 on Coupon. page % 
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Editorial Index for 1956 


Advertising & Promotion 


Dealer Receive Advertising Award 
Coman Lbr. Co, (John Coman) Dur 
ham, N. ¢ Jan, 9, p. 17 

(Unusual Ad 
from Out-of-Area 


Combat Competition 
Roundup, Mont 


Jan. 9, p. 148 


100 Live Leads Weekly from Guessing 
Contest (Macrose Lbr. Co.) New 
Hyde Park, N. Y Jan. 23, p. 44 


1h Dealer are Finalist in Brand 
Name Retail Contest..Feb. 20, p. 130 


Dealer's Radio Program Provides Tips 
for Home Handyman (Field-Birge 
(Co, Inc.) North Platte, Nebr 

Mar 1, p. of 


One Good Way to Jump Sales (Whit 
ing-Mead Builder Mart) San 
Diego, Calif Mar. 19, p. 78 


le Office on Wheel 


ce to Contractor 


Jovyertown, 


Special Serv 
(Schmoyer Lb 
Penna 
April 30, p. 44 


(‘o.) 


Utility Buildings Provide Free Bill 
hoard Space (Fairborn Lbr, Co.) 
Fairborn, Ohio June 11, p. 72 


Publicity on the Hoof { Acme Bldy 
Supply Co.) Meridian, Mi 


June 25, p, 62 


Unusual Way Lo Promote Wood 
(Waste Lumber) (West Lbr. Co.) 
Atlanta, Ga July 9, p. 52 


tamp Plans Bring Boom, Gloom 
Pros and Cons of Premium Plan 
Oct. 1, p. 54 


Quartet Hum $660,000 Tune (T.V.) 
(Venable Lbr, Co.) No. Little Rock, 
Ar} Nov, 12, p, 100 


Profit Ideas You Can Use—*Value 
Alley” (Rubenstein’s) Chicago, I] 
Nov. 12, p. 146 


Bookkeeping, Office Procedure 
& Equipment 


More Profit with Mechanized Control 
(Seott Lbr. Co.) Amarilio, Texas 
Jan, 23, p. 18 


Foolproof Property Protection ADT 
Automatic Protective Systems 

Mar, 5, p. 44 

Master Wholesaler Cuts Billing Costs 


25° (Michigan Wholesalers, Inc.) 
Jackson, Mich Oct l, p no 


Christmas Selling 


Your Christmas Sales Planning Sched 
ule Oct. 1, p, 74 


letide Profit 
Oct. 1, p. 76 


Convert Lumber into Yu 


Pointers for Dealer 
Oct. 1, p. 78 


Christma 
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How to Build arent Store Traffic 
Nov. 12, p- 416) 


Gift Shop Pulls Traffic Vatley Build 
ers Supply Co.) Modesto, Calif 
Nov 12, p- 


How to Decorate your Windows for 
Christmas—Ear|] Young (Calcasieu 
Lbr. Co.) Austin, Texas ea 
(Part 4) (See Displays for other 
parts) 

Nov. 26, p. 30 


Consumer Selling 


How to Run a Cash-and-Carry Yard 
(Seattle’s “Hi-Line Lbr as 
Seattle, Wash. Feb. 20, p. 72 


How to Run a Sale (L. H. Schmoyer) 
Boyertown, Penna.........Mar. 5, p. 38 
Stop Selling Short Lengths Short—For 
remodeling jobs (Capitol Lbr. Co.) 
Milwaukee, Wis. .Mar. 5, p. 58 


How to Sell More Hand Tools (Stan- 
ley Works) New Britain, Conn 
Apr. 30, p. ! 


Planning Center is Key to Sales (Fin 
dorff’s) Madison, Wis...June 11, p, 86 
Give "Em what they Want (Airline 
Lbr. Co.) San Diego, Calif... 
July 9, 


Tries Vending Machine for Bagged 
Products-—Sawyer’s (J, H. Lamson) 
Worcester, Mass. July 9, p. 44 


* 
Shopette Speeds Service (Forkner 
Manger Lbr. Co.) Anderson, Ind 
July 9, p. 


Woman’s Touch Helps Sell Home Pack 
ages (Malone Lumber Co.) Green 
ville, Ky...... , Oct. 29, p. 42 


Construction 


Sells 200 Packaged Homes on “You 
Build it or We Build it Basis” 
(Brooks Lbr. Co. Inc.) Chandler, 

“ Ind, sii .Feb. 6, p. 52 


Dealer-Engineered Home Package 
(John D, Bogar Lbr. Co.) Lancaster, 
Penna. Feb, 20, p. 106 


Report on Lu-Re-Co (Harris Lbr. Co 
Inc.) Providence, R. 1. (A. E. Dew & 
Sons) Canastota, N. Y. (Genesee 
Lbr. & Coal Co. Inc.) Batavia, N. Y. 

Mar. 19, p. 90 


Pole Frame Construction Gives More 
for Your Building Dollar (Lake 
County Lbr. Co.) North Hayden, 
Ind..... ‘ April 16, p. 46 


Utility Houses Provide 40% Markup 
(Henry Palmer Lbr. Co.) Lang- 
horne, Penna April 16, p. 50 


Factory Supplies Lu-Re-Co Compo 
nents (Em-Me-Co Corp.) Milford, 
Ind May 14, p. 61 


Should Lumber Dealers Sell Prefabs? 
Aug. 20, p. 56 


De ‘ mober 


4, 1956, 


Yard Prefabrication Guarantees 
Bright Future for small builder 
Nov. 12, p. 


Minnesota Cold Doesn’t Stop Lu-Re- 
Co. (New Richmond Construction 
Co.) New Richmond, Wis. 

epaehddiial Nov. 12, 


Why Sell Prefabs? (By Lee Wells of 
Home Materials, Inc., affiliate of 
Hatch & Brockman Lbr. Co.) Decar 
Rapids, lowa...... Nov. 12, p. 66 


Jells 400 }'re-Engineered Garages An- 
nually (O’Connor Lbr. Co.) West 
field, Mass..... verve OV, 12, p. 68 


Open NRLDA Model Homes... 


Dec. 


Display Ideas 


How one Dealer Built AL Fixtures 
(Clemens) Lbr. & Supply Co. Inc) 
Brandywine Summit, Penna., P.O. 
Glen Mills............... May 238, p. 30 


How to Build an Animated Display 
(Builders Emporium) Van Nuys, 
ali Aug. 6, p. 60 


Window Displays that Boost Business 
Part I—By Ear] Young (A. M. Cal- 
casieu Lbr. Co.) Austin, Texas........ 

Oct. 1, p. 46 


Window Displays that Boost Business 
Part II Oct. 29, p. 23 


Window ltd that Boost Business 
| ES ..Nov. 12, p. 74 


Profit Ideas You Can Use—Practical 
Displays “Value Alley” (Ruben- 
stein’s) Chicago, Ill...Nov. 12, p. 146 


How to Decorate your Windows for 
Christmas — Part IV By Ear] 
Young, (Calcasieu Lbr. Co.) Austin, 
Texas split Nov. 26, p. 30 


Do-It-Yourself Articles 


Do-It-Yourself School Sells 10 Houses 
(Home Supply & Bldg. Matis. Co.) 
Waukesha, Wisc Feb. 6, p. 64 


Sets Off Chain Reaction Among Atom- 
ic Workers—“Promotes Home Im- 
provement Packages and Power 
Tools” for Do-It-Yourself trade 
(Doherty Lbr. Co. Ine.) Albu- 
querque, N. M Feb. 20, p. 100 


Sells 2,000 Do-It-Yourself Home Pack- 
ages (Main Line Lbr. & MW Co.) 
Wayne, Penna... ccooreeh AOC Ort.) 

Mar. 19, p. 44 


Dealer’s Radio Program Provides Tips 
for Home Handymen (Field-Birge 
Co. Inc.) North Platte, Nebr........ 

‘Mar. 19, p. 50 

How a Senidcneh eatin Dealer Sells 2,000 
Do-It-Yourself House Packages 
(Main Line Lbr. & MW Co.) Wayne, 
Penna. (2nd art.).........Apr. 16, p. 52 


Self-Service Shed Eliminates Irksome 
Walking and Waiting (Builders’ 
Square) Culver City, Calif... 

Apr. 16, p. 64 


(continued on page 32) 
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MATICOVE 


-THE NEW ALL-PURPOSE COVE BASE 


in easy-to-install, flexible vinyl-asbestos 


All the advantages of 
rubber cove base at asphalt prices! 





Here’s the perfect solution to all your cove base prob- 
lems. It's MATICOVE — the new all-purpose cove base 
in 48” lengths. Flexible, easy-to-handle, it cuts instal- 
lation time considerably. And it eliminates the need 
to stock factory-made corners! Can readily be bent to ’ 
make perfect outside and inside corners in a jiffy. Fits around posts snug and tight Ribbed back assures @ perfect grip 
Extremely durable — won't chip, crack or become 
brittle. And once on, it stays put — won't fall off or kick 
loose because it’s ribbed on the back to assure a per- 
fect bond. 











t 





Get this amazing new product that now makes short 
length, multi-joint cove base obsolete. Available in 
Black, Brittany Red, will be available in Gray, Green, 
Red, and Tan. In 4” and 6” heights. 





tour of every Noor 








Send ¢ oupon below 






for full information on thi 










great time and money saver! 





! MASTIC TILE CORP. OF AMERICA 
DEPT. 3-12, BOX 986 


Newburgh, N.Y 














Please send full informat MATICOVI 







new all purpose cove base in viny!-asbe 


NAME 


MASTIC TILE CORPORATION OF AMERICA | = A00RESS 


Houston, Tex. + Joliet, Ill. * Long Beach, Calif. + Newburgh, N. Y CITY JONE STATE 















Rubber Tile * Vinyl Tile * Asphalt Tile * Confetti * Aristofies 


Paravetry * Maticork * Cork Tile * Plastic Woll Tile 
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VISIBLE MEANS 


























You can’t see the Lif-T-Lox balance until you lift 
out an R.O.W sash. But you certainly can feel it 
take the work out of raising and lowering windows. 


Yet, Lif-T-Lox does not interfere with immediate 
removal or with the pressure-tight weather seal. 
It works independently and automatically. 


WINDOW BALANCE 


KO W and Lif-T-Lon are the registered 
trade-marks of the it 0 W Bales ¥ company 


R*eO*W SALES COMPANY - 1330 ACADEMY + FERNDALE 20, MICHIGAN 


30 December 24, 1956, AMERICAN LUMBERMAN AND 








OF SUPPORT- 




















ROW, 


Even before the Lif-T-Lox improvement, R.O.W Sty wis 
removable wood windows were the world’s favorite. 


. . ° ° wir 
The modern convenience of removable sash elimi- (. Tr 


nates more than half the work of washing or paint- 
ing windows. That’s why millions of American WINDOW BALANCE 
women insist on homes with R.O.W windows. 


Re) W and Lif-T-41oe 
trade-marks of the K-) 


Re-O-W SALES COMPANY - 1330 ACADEMY + FERNDALE 20, MICHIGAN 
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EDITORIAL INDEX 


(begins on page 28) 





—~ Speeds Service (Forkner- 
Manger Lbr. Co.) Anderson, Ind....... 
EAS July 9, p. 42 


Tries Vending Machine for Bagged 
Products—Sawyer’s (J. H. Lamson) 
Worcester, Mass. July 9, p. 44 


Plumbing to Homeowners 
Emporium) Van Nuys, 
; July 9, p. 46 


Teach 
( Builders 
BEE TT 


Warehouse Becomes Self-Service Mart 


(Davies Lbr. & Hdw. Co.) Oak 
Grove, Ore Aug. 6, p. 74 


Editorials 


Headaches Ahead for 
Retailers 7.. 


Letters to Editor regarding 3 edi 
torials on the theme “Challenge to 
the Industry Jan, 23, p. 16 


Homeowners, 
dan, 9, p. 50 


Education is the Basic Answer!......... 
Jan, 23, p. 22 


American Lumberman as an Educa 
tional Force Feb. 6, p. 34 


Drop Those Shoes! Feb, 20, p. 52 


Letter to the President....Mar, 5, p. 36 


Why New Lumber Grades? (Guest 
Editorial) H. V. Simpson, Exec. 
V.P. West Coast Lumbermen’s Assn. 

senias Mar. 19, p. 42 

84 Ways to Get More Capital............ 

Apr. 16, p. 42 


How to Find Good Employes : 
Apr. 30, p. 24 


Where Do You Stand on House Bill 
Markups? May 14, p. 58 


New Approach to Contractor Pricing 
. May 28, p. 28 


Score Your Newspaper adsB..............0+ 
June 11, p. 40 


Home Improve 
June 25, p. 25 


Handling Big-Ticket 
ment Jobs 

Were They Really the “Good Oid 
Days ?”.... : July 9, p. 36 

AL Contest to Spark More Related 
Selling July 23, p. 38 


Compensations 
Aug. 6, p. 50 


Trend in Salesmen’s 


Time to Modernize your Slogan 
Aug. 20, p. 34 


Finest Business in the World 
Sept. 17, p. 26 


What is Your Public Relations LQ.? 
: ; Oct, 1, p. 44 
The One Big Issue Oct. 15, p. 30 
Secret Thoughts of the Salesman 
Oct. 29, p. 24 
Thanksgiving 1956 Nov. 12, p. 54 
The Manufacturer's Role in Distribu 
tion—J. C. L. Evans (Evans Lb: 
Co. Inc) Buffalo, N IP Te 
Nov. 26, p. 28 


The ABC's of Good Purchasing......... 
Dec. 10, p. 40 
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Education 


New Institute Aims to Provide Train 
ing in Erecting, Selling Lu-Re-( 
homes (Lu-Re-Co Management & 
Sales Institute) Champaign, Ill 

Jan. 9, p 


No Truants at this Dealer’s School 
(Wright-Bachman Lbr. Co.) Indi 
anapolis, Ind, May 14, p. 34 


Dealer uses American Lumberman a 
a training tool (Wood-Freeman Lb: 
Co.) Searcy, Ark Oct. 29, p. 44 


Farm Articles 


Selling: custom-made farm buildings } 
highly profitable for us (Clure Lbr 
Co.) Greenfield, lowa....Feb, 6, p. 6% 


Award-Winning Farm Building Proj 
ects—Dealers and farmers work to 
gether to promote Farm operating 
efficiency..... web, 20, p. 62 


Caters to Stock Feeders Special Need 
(Rancher’s Supply Co.) Castiac 
Junction, Calif, Mar. 5, p. 40 


Why They Like Steel Span Building 
(Eclipse Lumber Co.) Manchester, 
|. SS wale Mar. 5, p. 42 
(Bonnell Hardware & Bldg. Sup 
plies) Ruidoso, N. M.....Mar. 5, p. 42 


Here's the Key to More Farm Busine 
John H. MacKay, (Johns-Manville 
Saies Corp.) severest es 10, Pp. 6S 


How to Build a Bigger Barn Busines 
(Spitzack Lbr. Co. Inc.) Owatonna, 
Minn. June 11, p. 42 


Financing & Taxes 


You Must Help the Customer Befor 
He Can Help You (DeVille Lbr. Co.) 
Canton, Ohio................Mar. 5, p. 130 


Budget Systems Turn Credit into a 
Sales Tool “Build-A-Count Sy 
tem”. Apr. 30, p. 26 

Take a Fresh Look at Title | Loan 
Cy Sweet, Asst. FHA Commissione1 
, le Sa May 14, p. 72 


Bank & Wholesaler develop “Fixit 
Financing for Dealer Customers” 
National Bank of Westcheste: 
County, N. Y. (Goldberg Wholesal 
Supply Co.) Tarrytown, N. ¥Y 

June 25, p. 44 


Home Shows and Community 
Special Events 


Grand Opening—Planning Center i 
Key to Sales (Findorff’s) Madison, 
Wis. : June 11, p. 86 


Opening Sales Total $5,000 
Match Co.) Glenbrook 
; Aug. 6, p. 62 


Grand 
(Diamond 
Conn..... 


Management 


Bad Debt Losses Cut 50 (Meadow 
brook Lbr. & Equipment Co.) Bell 
more, L. L, N. Y. Jan. 9, p. 78 


December 





Builds a 
Thriving Business (Walker & Hallo- 


Realistic Pricing Formula 


well) Sarasota, Fla......Jan. 23, p. 54 
Calling Mr. Allen’s Car (Mobile 
Phone Unit) (Allen Lbr. & Fuel 
Co.) Wales, Wis. Feb. 6, p. 76 


Price Book Stops Profit Leak (Harris 
Lbr. Co.) Providence, R. L.............. 
.. Feb. 20, p. 90 


liow to Run a Cash-and-Carry Yard 
(Hi-Line Lbr. Co.) Seattle, Wash 
Feb. 20, p. 72 


to Run a Sale (L. H. Schmoyer) 
Boyertown, Penna. Mar. 5, p. 38 


Foolproof Property Protection (ADT 
Protective Systems)......Mar. 5, p. 44 


Colored Lights Keep Track of Em- 
oyes (Atlantic Lumber Co.) Bell, 


mi 

pl 

Calif Apr. 16, p. 32 
Pudget Systems Turn Credit into a 

Sales Tool “Build-A-Count Sys 

tem” Apr. 30, p. 26 
ARC’s of Effective Management—By 

H. W 


Prentis, Jr. (Armstrong Cork 
Co.) Lancaster, Penna.. WE ss 
June 11, p. 50 


Gold in Your Operating State 
By Ira 8S. Fields, Chicago, Il. 


Ro 


June 11, p. 52 


There’ 
ment 


Are You Liable for your Sales Con 
tracts? (Part I) by Earl W. 
Mounce, Prof. of Law, U. of Md. 
ind Robley D. Stevens, Business 
Consultant, Washington, D. C. 

June 11, p. 58 


H ii Aids to Sal Analysis (H & 
Lumber Co.) Charlotte, N. C. 

June 11, p. 62 

How to Have a Better Price Book 

(Bernie Barber & Associates) Fres 

no, Calif June 11, p. 68 


Workshops (Peter Kuntz Co.) Dayton, 


Ohio : June 11, p. 108 
fexas Workshop—Lbrmns, Assn. of 
Texa pas June 11, p. 108 
There’s A Setter Profit in Piece 


Pricing (Areadia Lbr. Co.) Arcadia, 


Calif June 25, p, 32 
liow to Establish a Sound Credit 
Policy—Richard Sanzo, (Dun & 


Bradstreet, Inc.) New York, N. ¥ 
Aug. 6, p. 64 


Compensate their Sale 
Sur veyvs ( Ist report) 
6, p. 52 


AUL ’ 


Dealer 


men-——See 


‘re You Liable for Your Sales Con 


tracts? PartlIl by Earl W 
Mounce, Prof. of Law, U. of Md 
and Robley D. Stevens, Business 


Consultant, Washington, D. C.. 
Aug. 6, p. 78 


Smal! Town Dealer Does $500,000 vol 
ume (R. F. MeGowan Bldrs. & Sup 
ply Co.) Slippery Rock, Penna..... 

Aug. 6, p. 88 


How to Improve Profits by Analyz 
ing Sales (Lumber Service Co., Paul 
Hollenbeck) Burbank, Calif. ; 

Aug. 20, p. 60 


(continued on page 36) 
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Available January 21, 1957, themostcomplete 
building products buying guide ever published 





14th 
ANNUAL 
ISSUE 





Makes other ‘prediect 
directories obsolete 


Improved, and new, and exclusive in the 1957 Dealer 
Products File issue of American Lumberman are: 
@ an enlarged Buyers Guide, to accommodate the 
classified listing of more than 8,000 manufacturers of 
building products and equipment. 
@ Completely new, fast-reading streamlined charts 
and tables of up-to-the-minute building materials 
application and specification data. 
@ All new organization of material, making it easier 
for you to find the information you want when you 
need it. 
@ Exterior index, consisting of die-cut thumb tabs, 
gives you instant access to the title pages of major 
product and data sections. 

All these useful improvements are based on inten- 


sive personal interview research among dealers across 
















NEW THIS YEAR 

« exclusive, built-in thumb index 

e faster-reading charts and tables 
of product data 

e enlarged BUYERS GUIDE listing 
more than 8,000 manufacturers 

¢ improved timing, in Januvery, for 
all year use 








the country. The result, is a dealer directory of build- 
ing products that makes other product directories 
obsolete. 

A brand new book, cover to cover, the 1957 Dealer 
Products File is the most comprehensive and useful 
guide to the buying, selling and use of building prod- 
ucts and equipment ever made available to lumber 


and material wholesalers and retailers 


SINGLE COPY PRICE: $2.00. 

AMERICAN LUMBERMAN SUBSCRIBERS get the 
improved, all new 1957 Dealer Products File | 
as a regular part of their subscription, at no 
extra charge 


\ repre : ry, 


PUBLICATION DATE: January 21, 1957. | 





AMERICAN LUMBERMAN 


and BUILDING PRODUCTS MERCHANDISER 


139 NORTH CLARK STREET + CHICAGO 2, ILLINOIS + Financial 6-5380 
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Longer engine life 





One of 9 reasons why you'll find 


International Trucks 


cost least to own! 


INTERNATIONAL engines are all-truck 
built. They are not adapted from pas 
senger car designs —they contain no 
passenger car parts 

Every component of every INTER 
NATIONAL engine is built to do a 
truck-sized job—built to give you 
longer engine life. 

The pictures below show you some 
of the other reasons why INTERNA- 
TIONAL ‘Trucks will save you money 


over the years. Actual records kept 


by fleet operators prove* that InTER- 
NATIONALS cost least to own! By 
spending more to build a truck—by 
putting more quality into it— InTrER- 
NATIONAL gives you a truck that costs 
least to operate. 

If you want to save real money in 
operating your trucks, the man to see 
is your INTERNATIONAL Dealer. Give 
him a ring today! 


*Signed statements in our files, from fleet opera 


tors throughout the U.8_, back up this statement 





1 Lasting, usable alltruck power with 

six-cylinder, high torque engines, Timing 
gears are precision machined for longer 
Sturdy, 
bearing 


quieter operation heat. treated 


crankshafta have big areas for 


trouble-free operation 





4 Exclusive Comfo-Vision cabs feature 
comfort and 


colorful good looks, roomy 
life-saving safety. Soft 
plenty of head and leg room make driv 


S-men-wide seats 


ing easier, leas tiring. Wide, undistorted 


vision and low sloping hood 
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2 Exclusive clutch design with roller 
mounted release fingers reduces pedal 
pressure by 25% to make driving a lot 
easier. Engagement is smoother, too. Big 
lining area greatly increases clutch life 
You save maintenance time and costs 





& True geometric steering for safer, eas 


ier handling and short turning circles 
Steering gears are mounted ahead of the 


front axle. Steering wheel is located in a 


natural, comfortable position. Power 
steering available on all models 
December 





® 


INTERNATIONAL Harvester Company, CHicaco 
Motor Trucks + Crawler Tractors 
Construction Equipment «+ MeCormick® 
Farm Equipment and Farmall® Tractors 





i oe i - — ' 
Bite Ig iwte 





3 Seventeen factory-built bodies—3 pick 
ups, 4 utilities, 1 panel, 1 Travelall,® 4 
stakes and 4 platforms—104 combinations 
of bodies and models. Small or large 
loads, light or heavy, INTERNATIONAL 
meets all your requirements exactly 





6 Safe, straight-line stops with less pedal 
pressure. Longer lining life with self- 
centering, self-energizing brakes that 
evenly distribute stopping effort over en 
tire lining area. Power brakes standard 
or available on all models 

IL.UMBERMAN AND 
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There are 27 basic conventional INTERNATIONALS in the Every component of every mode! is all-truck built to save 
4,200 through 22,000 Ibs. GVW class ...a total of 104 operating expense and upkeep cost INTERNATIONAI 
different combinations of bodies and models. Powered by  ‘lrucks are quality-built to stay on the job year after year 


14 different engines, gasoline and LPG, with up to 212 hp to cost you least to own 






Sm 


¥ 


y 
—“—ii,- 












7 Transmissions and rear axles in this §& Long, strong front and rear springs GQ World's most complete line. There is 


range of models are offered in a wide va cushion the load and driver against road un INTERNATIONAL “tailor-made” for every 
riety of combinations to meet every re shocks and vibrations. Designed for better truck job, 4 tonners to 90,000 pounder 

quirement. You get the right capacity and load support, smoother riding and longer Choice of 4 wheel, 6- wheel and all-wheel 
proper final drive ratios for both speed iife. Rear-shackled front springs increase drive models, conventional and COF de 
and power most economical operation stability and life sign. Every one built to cost least to own 


ht 1. DING RON VirrRCHANDI Circle No Zi on Coupon, page 56 3 4 














EDITORIAL INDEX 
(begins on page 28) 





What About Profit-Sharing Plans ?7— 
Summary of Dealer Practices (See 
Surveys) (2nd report)....0ct. 1, p. 62 


Keep One Step Ahead of Competition 
(Robertson Lbr. Co.) Grand Forks, 
N. D Oct. 1, p. 66 


Revolving Budget Plan Builds Busi- 
ness (Building Center Stores) Glou- 
cesater & Rockport, Mass. , pecegoone 

Nov, 12, p. 78 


Helped One An 
their Net Profits 
Nov. 12, p. 104 


How 2,000 Dealers 
other Improve 
(Hood's Clinics) 


Material Handling 
& Equipment 


Predicts $1 Billion Annual 
by Improved Materials Handling 
Methods (Round Table Discussion 
reported by House & Home).......... : 

, Feb, 20, p. 8 


Savings 


Modifies st Trucks for Increased 
Utility (W. E. Cooper Lumber Co.) 
Los Angeles, Calif Feb, 20, p. 60 


Straddle Carrier Pays ita Vay (H. E 
Lauterbach Lbr. Co.) Bartonville, 
Hil. , Feb, 20, p. 66 


Fork Lift Doubles as Carrier (Barber 
ton Wholesale Lbr. Co.) Barberton 
Ohio seeetenh Mar. 5, p. 52 


Truck’s Scissor Lift Jacks Up Sales 
Volume (City Lbr. & Supply Co.) 
Kenosha, Wis Mar. 19, p. 68 


Pole Sheds for 
(Knecht Lb 


Efficient Storage 
Co.) Rapid City, 8. D. 
May 14, p. 86 


Small Job on Long Loads by Lock 
Tite Bar—(Colorado Dealers) 
, ; June 25, p. 48 


Peewee Tractors Slice Order Filling 
Time 560% (Warington Lumber Co.) 
Garden Grove, Calif Aug. 6, p. 72 


Hand Trucks Speed Manual Handling 
(Sossamon Lbr. Co.) Ozark, Ark. 
e Oct. lI, Pp. 58 


Likes Heavy Duty Truck Body (Build- 
ing Center Stores) Gloucester, 
Mass. Oct. 1, p. 60 


Like Straddle-Carrier De- 
liveries——Wilbur Lauterbach (W. H. 
Lauterbach Lbr. Co.) Bartonville, 
Ill. . a Nov, 26, p. 32 


Builders 


Two Men Unload Lumber Car in 50 
Minutes (Sterling Lumber Co.) Blue 
Island, Ill. Nov. 26, p. 64 


Materials Handling Survey Findings 
NRLDA survey Dec. 10, p. 70 
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New & Remodeled 
Stores & Yards 


Sample Products Make Selection Easy 
(Wilbur Lbr. Co.) Waukesha, Wis. 


Jan, 9, p. 65 


Lumber & Glass Work Together in ar 
chitect-designed showroom (Blan 
chard Lbr. Co.) No. Hollywood, 


0 ARERSES Feb. 6, p. 40 
New Washington State Store For- 
mula for Success Easy to Buy, 


Easy to Sell (New Lumber & Hard 
ware Co.) Seattle, Wash... ss ; 
peswane noes aes ee te 


New Showroom Stops Traffic (Fuller 
ton Lbr. Co.) Freeport, IIl......... 
voniaauts 2a Feb, 6, p. 46 


Shopette “Quick and Easy Shop 
ping” Self-Service (National Lbr 
Co.) St. Paul, Minn....... Feb. 6, p. 48 


How Mr. Troup Did It—“Makes Shop- 
ping Easier in Remodeled Store” 
(H. H. Troup & Co. Kankakee, Ill 
giitial deidiineailadl ; Feb. 6, p. 50 


How to Run a Cash-and-Carry Yard 
(Hi-Line Lbr. Co.) Seattle, Wash.... 


Feb, 20, p. 72 


Small Town Yard Grows Up (Mead 
Lbr. Co.) Columbus, Nebr....... : 
onnsiaibienneliinibicsdess aes iatietsidchaial Feb, 20, p. 86 


Branch Store Keeps Sales at Home 
(Corbett Lbr. Co.) Tueson, Ariz. 
Feb, 20, p. 104 


Displays 10 Model Homes Under Ons 
Roof (DeVille Lumber Co.) Canton, 
COPNIy  nibeiahistatanseeceseninenses Mar. 5, p. 56 


Pole Frame Construction Gives More 
For Your Building Dollar (Lake 
County Lumber Co.) North Hayden, 
SONG, : ceatupdissibaisius ..Apr, 16, p. 46 


Small Showroom Provides Big Profit 
(McAllister & Morgan, Inc.) War 
ren, Ohio . Apr. 16, p. 80 


Forced Moving Proves “Blessing in 
Disguise” (Lowry Lbr. Co.) Minne 
apolis, Minn................May 14, p. 96 


Functional Design Encourages Wider 
use of Lumber (Hillsdale Builders 


ss sghteneinehibiabetnnenn Weenpetisinienl May 28, p. 42 
Let’s Visit Holt’s New Yard (Holt 

Lumber Co.) Milwaukee, Wis. 

is liikscoedeclemamniehecsidatiapdahicions June 25, p. 24 


Grand Opening Sales Total $5,000 at 
new Diamond Match Co.—Glen- 
brook, Conn....... Aug. 6, p. 62 


New Shed Envelops Old Structure 
(Micklin Lbr. Co,) Omaha, Nebr. 
Heeb ela Nov. 12, p. 94 


December 24, 





Operation Home Improvement 


3 Plans to Stimulate Repair, Remodel- 


ing Action OHI NRLDA 
calendar........ Jan. 23, p. 56 


Seattle Sets the Pace for OHI cam- 
paign—Robert V. Blackstock, (H. 
W. Blackstock Lbr. Co.) Chairman 
of OHI committee......Feb. 6, p. 70 


Industry Leaders Launch OHI—Gov- 
ernment Officials Promise Financial 
Aid for home improvements......... 
sniibcneediorusstiimansiannities Keb, 6, p. 


ne 
ia 


OHI Merchandising Kits Available for 
Dealers............ Feb. 6, p. 122 


OHI Works at Dealer Level................ 
hie incest es Oe 


Making OHI Work for You ae aia 
diediaieepesneieniimil Apr. 2, p. 41 


OHI—Merchandising Roundup (News 
Section) Apr. 30, p. 10 


Pilot OHI City of the East, Erwin 
Glauber, Secy. (Interstate Building 
Material Corp.) White Plains, N. Y 
ebsieias j May 14, p. 64 


OHI News of Dealer Interest (Various 
dealers Quotes) June 11, p. 16 


Post-OHI Announce Fall Dealer Pro- 
motion July 9, p. 12 


OHI in Action Showcase House 
Dramatizes Better Living—4 deal- 
ers (Millard Lbr. Co.) (Millard 
Home Bldg. Service) (Red Oaks 
Mill Lbr. Co.) (Red Oaks Mill Ma 
chine Corp.) Poughkeepsie, N. Y... 

oe July 9, p. 54 


Helps Contractors Promote OHI (H. 
W. Blackstock Lbr. Co.) Seattle, 
Wash. ..... Oct. 1, p. 52 


Pricing 
tealistic Pricing Formula Builds a 


Thriving Business (Walker & Hal- 
lowell) Sarasota, Fla...Jan. 23, p. 54 


Price Book Stops Profit Leak (Harris 
Lbr. Co.) Providence, R. I. Pet 
sonia ; Feb. 20, p. 90 


How to Have a Better Price Book 
(Bernie Barber & Associates) 
Fresno, Calif............0 June 11, p. 68 


There's a Better Profit in Piece-Pric- 
ing (Arcadia Lbr. Co.) Arcadia, 
Calif. savisiatiieeebioent bl Os BD, Oe 


Stop “Guesstimating the Job” (James 
P. Adams)...........:.......Aug. 6, p. 58 


Public & Employe Relations 


No Truants at this Dealer’s School 
(Wright-Bachman Lbr. Co.) Indian 
apolis, Ind...... woeMay 14, p. 84 
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Come and Get it—‘‘Free Breakfast” 
(W. J. McCready Lbr. Co.) Eugene, 
Ore May 28, p 34 


loaned to customers to 
(Fairborn Lbr. Co.) 


June 11, p. 72 


Utility Bldgs 
store tools 
k airborn, Ohio 


How Does Your Yard Rate? (Test of 
public relations) (Fla. Lbr. & MW 
Assn.) Orlando, Fla.....Aug. 20, p. 64 


Product Merchandising 


“$62,000 Sea 
(Romney Lbr. 
City, Utah 

Jan, 23, p. 


Living article 
Patio Sales” 


Lake 


Qutdoor 


son I 
Co.) Salt 


Church Furniture 
Lbr. Co.) Cum- 
Jan. 23, p. 60 


Heavenly Gain in 
sale (Buchanan 


berland, Md 


Outdoor Living 
Feb. 6, p 58 


Green Pastures in 


Market 


Sets Off Chain Reaction Among Atom- 
ic Workers (Home Improvement 
Packages and Power Tools) (Doh- 
erty Lbr. Co.) Albuquerque, N. M 

Feb. 20, p. 100 


srief Course in Kitchen Selling (Har 
ris Lbr. Co.) Providence, R. I. 
Feb. 20, p. 54 


Tips to More Fence Sales—Anaheim, 
Calif., Tacoma, Wash., Chicago, IIl., 
Pendleton, Ore., Anaheim, Calif., 
Seattle, Wash., Monrovia, Calif, 
Milwaukee, Wis., Appleton, Wis., 
Denver, Colo Mar. 19, p. 72 


Six Steps to More Ladder Sale 
(Steinman Bros. Lbr. Co.) Ada, 
Ohio (Gee Lbr. Co.) Chicago, Ill 

Mar. 19, p. 134 


Make Money 
(Merner’s) Palo 


With Masonry Products 
Alto, Calif.. 


Apr. 16, p. 60 


Hand Tools (Stan 
Britain, Conn 
Apr. 30, p 


How to Sell More 
ley Works) New 


More Profit with 
(McWilliams & 
Calif. 


Lumber Packages 
Ramsey) Modesto, 
May 14, p. 68 


Nail-On Brick—Interest Grows in new 
Lightweight brick (Ludowici-Cela 
don Co. Mfgrs.) Chicago 1, Ill 

May 14, p. 70 


Ply wood Mar ts 
petitor 


Another Sharp Com 
May 14, p. 88 


Start Big Summer 
tion (Douglas Fir 


Plywood Promo 
Plywood Assn.) 
May 14, p. 110 


Demonstrations plus Follow-Up-Sales 
(Demonstrates Appliances )—(Rich- 
ards & Krueger) New Braunfels, 
Tex May 28, p. 38 


Do You Know Your Windows 
June 11, p. 92 
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Window 
Baltimore, 
ll, p. 100 


Sells 30,000 Aluminum 
(Washington Lbr. Co.) 
Md. oeees ° June 


Fans Blow $6,500 Breeze (Builder 
Emporium) Van Nuys, Calif 
June 25, p. 28 

Door 


Wallin 


Nice Profit in Sliding Gla 
(Schubert Lbr Co., John 
Mer.) Knoxville, Tenn 

: aan , June 25, p 


Sells 100 Sets of Table Legs Month! 
(Butler Bros. Lbr. Co.) New York 
City, N. Y. June 25, p. 38 


How to Make Insulation Sale 
‘ : July 9, p. 60 


Wood 


Co.) 


Promote 
(West Lbr 


July 9, p. 5 


Unusual Ways to 
(Lumber waste) 
Atlanta, Ga....... 


Combinatio 


July 23, p. 41 


Specialties Selling 
Doors, Windows 


Household Hardware 
Aug. 6, p. 81 


Ways to Push 


Plastics in Building Aug. 20, p. 36 


Hard Materials How to Analyz 
Your Market 

Madison, Ga. Sept. 17, p. 28 
Sept. 17, p 
Sept. 17, p 
Sept, 17, p 


Sept. 17, p. 30 


Palm Springs, Calif 
Elkhorn, Wis. 
Madisonville, Ky 
Hickory, Penn 


New 


Specialties 


Profitable Sideline Concret 
(Ruby Lbr. Co.) Madi 
sonville, Ky. Sept. 17, p. 32 
(Jenkins-Essex Co.) Elizabethtown, 
Ky. Sept. 17, p. ! 


Clay Tile: Pipe Line te Future Sale 
(Ginter-Wardein Lbr. Co Alton 
Il} , Sept 17, p. 34 
(Schrader & Engel Lbr. Co.) Haw! 
eye, lowa Se pt. 17, p. 64 


Profitable Tips to Concrete Sal 
(Citizens Lbr. Co.) Sturgis, Mich 
Sept 17, p ; 


(Koss & Son) Clark, N. J 


Sept. 17, p 


Commercial, In 


Sept 


(Clairton 
ton, Penn 


Sell the Handyman Market 
Masonry Sept 
Pre-Mixed Concrete Fast-S 
Sept 


Promote Tie-In Sales of Masonry Ma 
terials Sept. 17, p. 4% 


The Swing to Lumber Dealers for 
Hardware 


Oct. 15, pgs. 33, 34, 38, 40, 48, 


Low-down on Homeowners Paint Buy 
ing Habits..... Nov, 12, p. 102 


Selling Remodeling Jobs 


Stop Selling Short Lengths Short fo 
Remodeling Jobs (Capitol Lbr. Co.) 
Milwaukee, Wis Mar. 5, p. 5% 


Grosses $500,000 from Smal! Contra 
tors and Homeowners (Peters Lh 
Co.) Philadelphia, Penna 

Mar. 5, p. ¢ 


ick Patien Love Dr. Fix-It (Valley 
Lbr. & Supply Co.) Decatur, Ala 
June 11, p. 76 


Guarantees Home Repair Jobs (Wood 
Lumber Co.) Decatur, 


Breathe New Life Into 
icken Busine Area 
) Ashland, Kan 


Oct. 29, p 10 


Surveys & Business Predictions 


tomer Survey Ch 


Part 1 
Ap 


Lumberyard ¢ 
cago Tribune 


istomer 
Part 2 


Apr 


Lumberyard ¢ 


apo rribune 


Consumer ‘Survey “Eye-Opener” 
Answers 


Tribune 


dealers re Chicago 
June 11, p. 82 


from 


Survew 


How Dealers Compensate Their Sale 
survey Ist report 
Aug 6, p 


men 


What About Plan 


Survey 2nd 


Profit-Sharing 
report 

Oct. 1, 

susine Survey 

Fields) Chicago 

Nov, 12, p 


Doing 
(Ira 


Cost of 


1055 


What to Expect in '5 Dec, 10, 


What Ahead in 4 Dex 


What Ahead in Mortgage Me 
Dec 


Dealer Goal 


Dealer ) (,00d 
Year p. 62 


Yard Design & Layout 


Expandable Retail howroom (Jame 


N. Lindenberger 


architect) 


Jan. 9, p. 74, #11 


Tri-Level Reta) Showroom (Jame 


N Lindenberget architect) 


Feb. 6 p te #12 


Showroom for Tomorrow (Jame 
architect) 


Mar. 9%, p, 54 


Lindenberget 


ir Parking Area 
Mar. 1%, p. 58 


Planning Center (Weyerhaeuser Sales 


Co.) Apr. 30, p. 31, #14 


Merchandising the Fixture Metal 
tuilding Products (No, 1 of serie 
May 24, p. 0 


Selection for Cabinet Hardware 


2 of series) June 25, p. 50 


Model kitchen display t of 


eries) f , p. FO 
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How to Run a Housewares Department 


Here are the answers to the questions: 


It used to be the fashion in conservative lumber 
dealer circles to make fun of a “pots-and-pans” 
department. That fashion is now as antiquated 
as the pot-bellied stove. 


Lumber-dealer experience proves that house 
wares are not only profitable, but act as a magnet 
to the all-powerful housewife shopper 


“Any dealer who carries a sizable inventory of 
hardware is missing the boat if he doesn’t stock 
housewares,” says Ben Albert, manager of the 
hardware department at Rosenthal Lumber & 


what to buy, how to display and 


promote those highly-profitable “pots-and-pans.” 


Fuel Co,, Crystal Lake, Ill. “There’s a good mark 
up and they build repeat business.” 

Last year Ben’s department was well over the 
$200,000 mark in hardware sales, and house 
wares accounted for 45% of this total. 


Average $40,000. The department's efficient 
sales team-—four men and a woman—racked up 
individual sales of more than $40,000 each last 
year. This is double the national average for indi- 
vidual sales by salespeople in hardware stores 
comparable to Rosenthal’s operation. This com- 
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parison is based on a 1954 Census Bureau survey 
which shows the average salesman in a hardwa! 
store doing a $200,000 plus gross annually sold 
$20,000 worth of goods 

“Our operation is based on the old saying you 
can't do business from an empty wagon,” Albert 
says. “This calls for selective buying of items that 
bring customers into our store to look—-and buy 
It isn’t how large an inventory you have; it’s how 
much you sell that counts 

“Our housewares department has been growing 
since we opened this showroom in 1950 and we're 
planning on knocking out the back offices to make 
more room for pots and pans.” 


Basic stocks. “You can’t stock everything 
your customers may want,” Albert says, “but if 
you keep your eye on trends you'll be able to 
anticipate what items customers will be looking 
for and in what colors. Watching national con 
sumer advertising is a good tipoff on what to 
expect 

“Your basic stocks must be keyed to turnover 
Albert adds, “Slow turnover may mean you're 
stocking the wrong lines and this means a buildup 
of unsalable merchandise.” 

To fill the primary needs of the average shop 
per, the basic staples in your housewares sectior 
should be galvanized ware, cookware, kitcher 
tools, plastic and rubber houseware items, mixing 


G Pro s Mercua 


P 
‘ a ae 

KITCHEN GADGET COUNTER includes can ecpeners 
juicers knife sharpeners flour scoops strainers and other 
kitchen tools on the top shelf. Middle shelf has packaged 
can openers, funnels, percolator and thermos jug replace 
ment parts and pot scrapers; lower shelf, brushes, ratling 
pins, cookie cutter and ic ng supplies 


bowls, glass ovenware, and an array of eye-catenh 
ing kitchen gadget 

To round out the inventory ou can add 
kitchen step tools and ladders, bread boxes, cat 
ister sets, brooms and brushe small electri 
ippliances-—mixers, toasters, coffee makers, coo! 
ers and fryers 


Dual-purpose items. l’romoting housewar 
as ygifts eliminates off-season markdown ind 
builds store traffic of free-spending shopper 

“What housewares we don't sel 
ial promotion yo right back to their regula 


’ 
display irea,”’ Albert “ay ince ve e found 


during a a8] 


profitable gift 


housewares can be promoted a 


ten 
Display tips. To be effect nouseware 
hould be separated from tl } vVare depart 
ment 

\ housewares di play can be yrouped into thres 
sections: items concerned witt 1) the prepar: 
tion 2) the cooking and >) the serving of food 
This helps keep unrelated items out of the display 


nd avoids, a confused, bargain-counter appear 


Before planning any sea onal or holidays 
ion, a dealer should cull hi t for? 
related to the event kor instance anout 


(continued on next page) 








a month before Easter, Thanksgiving or Christ- LA A 


mas the following items can be grouped to show 
their ultimate uses: 


| 


For food preparation: rolling pins, vegetable 
dicers, peelers, can openers, lacing pins, cookie Here’s How to 
presses, pie crimpers, feather pluckers, cutting 
boards, skewers and other food preparation 
yvadgets 

For cooking: cookie sheets, cooking pans, 
roasters, basters, meat thermometers, cake and 
pie plates, roast racks, pressure cookers, muffin 
pans, baked potato racks, aluminum foil and other 
cookware. 

For serving: carving sets, nut crackers, juicers, 
pourers, openers, shakers and serving trays. If 
you stock dishware, these too can be displayed. 


For the summer holidays Memorial Day, 
Independence Day and Labor Day-—the accent 
should be placed on housewares which can be used 
for outdoor cooking. These items can be displayed 
in conjunction with lawn and garden furniture 
and barbecue accesscries. 





Special promotions can also be geared to the 
canning season and a home freezer section is 
becoming a part of many housewares depart- 
ments. These special promotions will attract 
women. Few can walk away empty handed. 


Color sells housewares. With color-conscious 
women invading the building materials show- 
room, a dealer can no longer stock a staple line 
of white or grey housewares and keep his cus- 
tomers happy 

Tempting colors are stimulating sales of new 
housewares long before the old ones are ready to 
be discarded 

Besides converting ordinary household neces- 
sities into highly desirable items, color creates 





tie-in sales of other items in harmonizing or On Posts—Shelf brackets mounted on posts and 
matching colors. It’s not unusual to find women bent slightly upward speeds turnover of mops 
now buying complete sets of pots and pans to and other household items displeyed this wey at 
match the color of the new kitchen curtains. Barker-Lubin Lumber Co., Springfield, ‘II 


Color fads can also be a headache for dealers 
You must keep your eye on color trends in na 
tional advertising to avoid unsalable merchandise. 

The trend is now away from pink toward tur 
quoise; yellow will be favored next, according to 
the color experts 


Self-service encouraged. Many kitchen gad 
gets are packaged in plastic covers and pre-priced 
for self-service. Gadgets also create repeat busi- 
ness. When a woman gets familiar with a certain 
potato peeler, knife sharpener or other gadget, 
she’s sure to buy another one just like it for a 
gift 


Cooperative advertising. Competitive condi 
tions force housewares manufacturers to spend 
more money for cooperative advertising than any 
other industry. There is stiff competition among 
manufacturers and they’re willing to play ball 
with retailers handling their merchandise. 

Rosenthal and other dealers, have learned that 
direct mailings of consumer catalogs give their 

. housewares sales a boost. These catalogs, avail- 
able from housewares jobbers, bring a telephone 
response of as much as 4%. 

Key to any successful housewares promotion, 
whether you use newspaper, direct mail or radio 
advertising, is to allot at least 2% of housewares 
sales for promotion. This fund should be allocated 
specifically for the department and not used to 
promote other building materials 





In the Air—To display bulky housewares, Barker-Lubin Lumber 
Co., Springfield, IIl., took to the air and built shelves between 
the posts supporting the showroom roof 
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NS 


fo Display Housewares... . 


On Islands- Badger Lumber Co 
Kansas City, Mo., uses one island 
to display a complete line of 
copper-bottom cookware. Budget 


: " 
sad terms help upgrade these sales 


On Shelves—To mass display housewares, Olinger Lumber On Wall Fixtures—Harman Lumber Co., Wilkins 
Co., Milton-Freewater, Ore., built permanent shelves along burg, Penna., uses @ flexible wall display fixture 
one wall of its showroom. Housewares are groupd accord- to feature housewares. Displays are kept to a 
ing to their use in food preparation. minimum to avoid a cluttered look 
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YOUR AD OF THE WEEK 








No. 74 of a Series 


3-Way Objective of Your 


Clearance Sale 
While the No 


be to clear ye 


1 reason for a mid-winter sale may 
of odds-and-ends, discontinued 
merchandise, etc., this annual mer 
hould be planned also to (2) bring 
extra 


ul tocks 


lines, slow-moving 
chandising event 
and produce sales of 
d merchandise 


ale with frequent attractive news 


in new custome! 
regularly-price 

Support 
paper ad 
Those used in the 
254 mat illustrations available to dealers 


you! 


suggested ads reproduced below are 


a few of the 


only fron American Lumberman's ADservice. Write 
for free 4%-page book giving complete information 

1 col. x 12 in. ad 
2 col, x 12 in. ad istrated with using ADservice 


ADservice mats no mats nos, 167, 12, 
163, 121, 120, 147, 153 166, 250, 97, 


NAME OR SIGNATURE CUT YOUR NAME 


SAVE siciliedailin’ | mid-winter | 
ven SNE SAE 


Benet. 


117, 139, 82 


YR 
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YOUR NAME | YOUR NAME 
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You'll need a variety of high quality mats. * 


FOR YOUR AD-IDEA FILE 


Illustrations in this 3 col. x 16 in. ¢ 
mats nos. 233, 115, 238, 92, 176, 
175, 240, 232, 119, 152, 153, 154. 


“, 


YOUR NAME OR SIGNATURE CUT HERE 





> nitviner CLEARANCE. 


| Bargains galore! Limited time only! 
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BE 5 LUMBER Specials! 
a: 


YOUR NAME 








Something 


DIFFEREN 


A new modern 
Combination Storm and 
Screen Door equipped 
with Easy Change 


Something 


NEW 








Locking Device to permit 
easy change from 
Summer to Winter. 


jf The Sure-Grip 
Protecto-Plate 

+ 4 Beautiful — Practical, can be 

painted in two-tone colors to 

motch of harmonize with 


with the color scheme of your house. 


Easy Change 
locking Device 


THE COMBINATION DOOR CO. FOND DU LAC, wis. 





Circle No. 14 on Coupon, page 56. 


‘ r BUT— iT CAN BE MADE SMOOTH QUICKLY, 


| 





EASILY AND INEXPENSIVELY accd 


? 
3 
m 

Camb Later (oncrete 

REPAIR AND TOPPING 
REVOLUTIONIZES cementond masonry res 
ELIMINATES the CHIPPING » ROUGHENING 
PRIMING ond CURING thot ore necessars 
with j cement ' 


Teiip 


INCREASE Y R SALE LLAR Y me 
, ; 
NILY with Later (one whe 
, TOPPIN N THESE 3 
@ Fintt-¥ 
SMALL KIT Bit 
Ficient to res 
CONTRACTORS UNIT 


ft of 


‘ ¢ chs 
LIST PRICE 52.95 


LARGE KIT — 14 Ibs 
4 ble ré 
LIST PRICE 54.95 


BOTH KITS include powder mix 


LIBERAL DEALER DISCOUNT. Prices ore FO 8 Chicago 


rf “af * 
LIST PRICE 10.00 


liquid rubber lates and o trowe 


iy CAMP COMPANY, %-QUNIED 


Circle No. 15 on Coupon, page 56, 
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Ar othet 


WESTERN PINE 


A GOOD SIGN= 


assuring a perpetual suppl 


of the world’s finest 


PONDEROSA PINE LUMBER 


On October 127, 1956, nearly 70,000 Ponderosa-rich 
acres recently purchased by Southwest Lumber Mills 
were dedicated as a certified Western Pine Asso 


ciation Tree Farm 


Located in the mile-high mountains of Northern 
Arizona, the new Tree Farm is an important addition 
to the vast, scientifically-managed Southwest forest 
reserves which assure a steady, perpetual yield of 
slow-growing, fine-textured Ponderosa Pine the 


world’s finest 


Systematic tree cultivation is just one of many 
strict quality controls. Southwest lumber is kiln 
dried; milled with exacting precision, end-waxed for 
protection against weathering stored in warehouses 


until shipped. That's why customers look for the 


lumber end-stamped with the “Indian Sign 


‘\fouthwest 


LUMBER MILLS. INC 








General Offices: P. 0. Box 908 Phoenix, Arizona 


Mills at: Flagstaff - McNary 
6000 cars shipped yearly and delivered when promised! 


SHEATHING e« SUB-FLOORING 
PANELING e INTERIOR FINISH 


SIDING e 
ROOF DECKING e 





Circle No, 16 on Coupon, page 56, 











MEMBERS of the management committee of DFPA at the group's annual meeting in 
Tacoma, Wash. Standing, left to right: Jackson Beaman, F. L. Foval, Paul Karstedt, 
A. B. Burdick, C. Henry Bacon, Jr., and Raymond J. Martin. Seated, left to right: A. W 
Agnew, Gus N. Arneson, and W. E. Difford 


Russwin Hardware School 





BEGINNERS in the study of builders’ hardware recently completed an eight-week course 
at the Russwin School of Finishing Hardware, conducted by Russell & Erwin Div., The 
American Hardware Corp., for representatives of large distributor firms at its offices 
and plant in New Britain, Conn. The course was attended by eight distributor representa- 
tives and three company employes. Used in connection with the course was the Russwin 
sales training manual compiled by vice-president W. J. Ziegenhein and R. O. Miller, 
instructor of the school. 
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Fir Plywood Association 
Elects New Officers 


Over 125 plywood leaders from 
Washington, Oregon and California 
gathered in Tacoma, Wash., recently 
for the Douglas Fir Plywood Asso- 
ciation’s annual subscribers’ meet- 
ing. A. W. (Bill) Agnew, vice- 
president of the Pacific Coast Co., 
Sonoma, Calif., was elected chair- 
man of the management committee 
He succeeds Arnold Koutonen, pl) 
wood manager for the Olympia mill 
of the St. Paul & Tacoma Lumber 
Co 

Industry leaders heard addresses 
by Koutonen and W. E. Difford, 
managing director of DFPA since 
1938, who outlined plans for exten- 
sive promotion in 1957 with a spe- 
cial emphasis on a rigid quality 
supervision program. Plans for the 
coming 12 months, Difford said, 
range from new designs in homes, 
schools and churches to fresh ap 
proaches in farm building struc- 
tures 


Elected as new members of the management 
ommittee were ( Henry Bacon, Jr., of 
Seattle and Shelton, Wash vice-president and 


general manager of the Simpson Logging Co., 
and Roy Gould, president, Diamond Lumber 


Co., Portland and Tillamook, Ore Reelected 
were F L. Foval, assistant general sales 
manager, Long-Bell Lumber Co., Longview 


Wash., and Jackson Beaman, general manager, 
Southern Oregon Plywoods, Inc., Grants Pass, 
Ore. Five other members of the committee do 
not come up for reelection until next year 


New Dant & Russell 
Firm Names Managers 


The newly organized sales firm of 
Dant & Russell, Inc., Portland, Ore., 
which is specializing in Pacific coast 
forest products, has named two de 
partment managers, reports pres 
ident George M. Syversen. J. S. 
Butler will direct the rail depart 
ment; George Royer, the plywood 
division. 

Butler has had long experience in 
the sale and distribution of rail lum- 
ber. His staff is composed of mem- 
bers of the original Dant & Russell 
organization and all are well 
qualified lumber buyers of west 
coast and inland species. Royer was 
plywood sales manager in the orig- 
inal firm of Dant & Russell. Both 
departments are operating on a na- 
tional basis and distribute their 
products in all states of the union. 

Formation of the new firm took 
place recently when the merchan- 
dising organization of the old Dant 
& Russell was purchased from Blyth 
& Co., Inc., which bought all the 
assets of the original firm last July 
in a $100 million deal. “The new 
firm,” Syversen states, “will do a 
world-wide business in all major 
species of western lumber and ply- 
wood.” 
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NEW PRESIDENT of NLMA Walter M. 
Leuthold (center) is congratulated by 
executive vice-president Leo V. Bodine as 
Henry Bahr, director of NLMA's Law In- 
formation Service, looks on. Photo was 
taken just before Leuthold left to attend 
an international meeting of timber experts 
in Geneva. 


NLMA Elects Leuthold 
President for 1957 


Directors of the National Lumber 
Manufacturers Association climaxed 
their recent 1956 annual meeting 
in Washington, D. C., by voting to 
expand NLMA activities and elect 
ing Walter M. Leuthold, board 
chairman of Deer Park Pine Indus- 
tries, Inc., Deer Park, Wash., as 
the association’s president for 1957. 

As NLMA’s new chief executive, 
Leuthold succeeds Lawrence D. Kel- 
logg, president of the L. D. Kellogg 
Lumber Co., Alexandria, La., who 
was named NLMA board chairman. 
N. Floyd McGowin, president of the 
W. T. Smith Lumber Co., Chapman, 
Ala., succeeds Leuthold as first vice- 
president of NLMA. 

A highlight of the four-day meet 
ing attended by some 100 leading 
lumbermen and guests was the for- 
mal opening of a new wood particle 
board pilot plant by the Timber En- 
gineering Co., NLMA’s research af- 
filiate, in Washington, D. C,. An- 
other feature was the presentation 
of $16,990 wood framed “Value 
House of 1957” to a Washington 
area family selected in a name draw- 
ing contest sponsored by NLMA, a 
Washington department store and 
American Builder and Family Circle 
magazines. Purpose of the contest 
was to promote the beauty, economy 
and versatility of wood in modern 
home construction 


WACO MANUFACTURING 


The Waco Mfg. Co., Minneapolis, 
Minn., has purchased the assets of 
the Midwest Concrete Form Co., 
Forest Park, Ill., reports president 
Henry P. Albrecht of Waco. The 
new company will be known as the 
Waco Concrete Form Mfg. Co. The 
merger provides a new line of econo- 
my forming panels to complete a full 
line of heavy and light pressure 
pouring panels for light and heavy 
construction. 
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Corbin Conducts 
Product Clinics 


A new theory of selling has been 
introduced by the P. & F. Corbin 
Div., The American Hardware 
Corp., New Britain, Conn., reports 
vice-president L. Curtis Booth. The 
Corbin Div. held product clinics in 
seven key cities so that its product 
engineers might talk directly to Cor 
bin customers. 

At the meetings, held in Boston 
Cleveland, Chicago, Philadelphia 
Atlanta, Dallas and Kansas City 
Corbin engineers Robert M. Tucker 
and Benjamin S. Bernhard demon 
strated the important selling and 
mechanical features of the firm’s 
products. New items were intro 
duced and existing products fea 
tured through the use of color slides 
and working samples. More than 609 
Corbin customers attended the prod 
uct clinic meetings 


METAL STRINGERS designed as a com 
panion to its line of metal hatchway doors 
are now available from the Bileo © « 
pany, New Haven, Conn. Stringer 
fastened to the concrete wall with masoury 
nails furnished as part of the package 
Supporting slots are designed for 2x\0 
stair treads, which can be precut by the 
lumber dealer and sold as part of the out 
side basement entrance package 


SHERWIN-WILLIAMS 


The establishment of a new Sher 
win-Williams research group to de 
velop non-paint products associated 
with the paint industry is an- 
nounced by A. B. Holton, technical 
director of the Cleveland, Ohio, 
paint firm. The new development 
staff, to be directed by Dr. Richard 
Hall, will have its headquarters in 
the company’s technical service de 
partment in Cleveland 

Dr. Hall has been associated with 
Sherwin-Williams since 1954. He di 
rected the firm’s analytical research 
department in Chicago prior to his 
present appointment. Succeeding 
him in Chicago is Dr. Claude A. 
Lucchesi. 


ELKAY MFG. CO. display at the Nationa! 
Housing Center, Washington, D. C., shows 
samples of the complete line of Lustertone 
stainless steel sinks. The display exhibits 
single and double sink bowls, a single bow! 
insert, the Elkay "sit-down" sink and a 
double bow! sink top with drainboards 


Obituaries 


Glenn V. MacMillan died in 
San Diego, Calif., Nov. 4, follow 
everal month 
He wa it many 
years with Wood Conversion Co 
and later vith Weyerhaeuser 
Kolorite Stained 
Shingle Div Following his re 
tirement in 1950, Mr. MacMillan 
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moved to San 
was engaged in the shingle com 
mission busine until the time 


of his death 
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upervisor of 


Young, quality control 
Southern Pine 
Lumber Co., died Oct. 25, in 
Diboll, Tex. He was 63. He was 
hired by Southern Pine in 193] 
it and advanced unti 
the time of his death. Mr, Young 
is survived by his widow, Grace; 
a son. Boyce. and a grandson, 


a grade! 


Morrison, 58, died 
Oct, 13, in Laceyville, Penna. 
Mr. Morrison was general man- 
Whipple Brother Ine., 
prior to taking a position in 
Chicago At the time of his 
death, he wa ales 
training manager for the Celotex 
Corp., Chicago urviving are 
h vidow; a son, Frank; two 
daughters, M: jen Young and 
Mrs taxford eight 


grandchildren 
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A NEW AND LARGER office-warehouse 
hes just been opened in Los Angeles by 
NuTone, Inc., Cincinnati, Ohio, manufac 
door chimes, ventilating fans, 
range hoods, ceiling heaters and the new 
built-in food preparation center. It con- 
tains over 10,000 square feet of floor 
area and has three loading docks. 
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What has winter concrete 
on toll roads 
got to do with insulation? 


Here’s one of the toughest tests of efficiency an insula- 
tion ever had! 


The photo at the right shows a new and revolutionary 
method which engineers are using to protect freshly 
poured concrete on many important highway and bridge 
projects during winter temperatuces of freezing or below. 
Here a Balsam-Wool insulated form is being raised into 
position to protect a new bridge constructed on the 
Massachusetts Turnpike. P 


What does this prove for you—and for the home 
owner? First, that Balsam-Wool insulation has the low 
thermal conductivity needed to reduce fuel costs and 
increase air conditioning efficiency in the homes you plan 
or build. Second, that the basic construction of Balsam- 
Wool—sealed in tough, wind-resistant liners—can pro- 
vide modern protection from air infiltration and chilling 
drafts. And, third, that the reinforced application spacer 
flanges of Balsam-Wool can assure a weather-tight insu- 
lation job in the home. 





Balsam-Wool sealed blanket insulation is designed 


to give complete “wrap-around” protection. Its Clean...non-irritating...tough, yet easy to handle-— 
tough liners protect it from damage during appli- Balsam-Wool is an insulation designed for the job. It’s 
cation. The insulation mat is bonded to these liners “ , . ; 

designed to last a ““house-time.”’ Balsam-Wool sold by lumber dealers only. Wood Conversion Company, 
does an all-season job—saves fuel in winter, in- Dept. 120-126, First National Bank Building, St. Paul 
creases air conditioning and cooling benefits in 1, Minnesota. 


summer! 


BALSAM-WOOL 


Sealed Blanket Insulation 
HIGH IN EFFICIENCY 
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(hegins on page 26) 

stainless steel top and Cabinette form- 
ing the standard 54” module, The 
Kitchen Center consists of a washer 
dryer, disposall, dishwasher, and 
stainless steel top. General Electric, 
Appliance and ‘Television Receiver 
Div,, Dept. AL, Louisville 1, Ky. 


Circle Ne. 255 on Coupon, page 56 





6-Way Portable Power Tool 


The Routo-Jig has been expanded 
into a 6-way portable power tool work- 
shop, which involves the cutting, joint- 
ing or shaping of wood and other 
building materials. The basic Routo- 
Jig serves as a portable router or jig- 
saw. By the addition of several low 
cost attachments, the new Model 140 
now does high-speed shaping, finish 
sanding, power planing and dove-tail- 
ing. One motor serves six tools, saving 
the cost of five power units, Attach- 
ments are interchanged in seconds. 
Porter-Cable Machine Co., Dept. AL, 
87 Exchange St., Syracuse 8, N. Y. 


Cirele Ne. 201 on Coupon, page 56. 


Adjustable Threshold 


A new aluminum adjustable thresh- 
old is engineered and designed for use 
in openings where different floor levels 
must be joined. The upper and lower 
members of the threshold interlock. It 
has a minimum height of %” from 
highest floor level and an overall width 
of 56%” to 6%”. The two-piece thresh- 
old can be furnished in any levngta, 
drilled and countersunk, highly jol- 
ished or mill finished, manufacturer 
says. National Guard Products, Inc., 
Dept, AL, 540 Jackson Ave., Memphis, 
Tenn, 

Cirele No, 202 on Coupon, page 56 


Sturdi-Bilt Drop-Top 


The Drop-Top, a new full size utility 
table and work bench, folds flat against 
the wall when not in use. The new 
folding Drop-Top provides convenient 
work space wherever desired. Mounts 
easily on al! wall surfaces, The Work 
Top itself, 60”, 24” wide and 1%” 
thick, is constructed of solid, kiln-dried 
wood core laid between smooth, hard 
panels of high density wood and plas 
tie. Hardboard panels, perforated on 
1” center for hanging tools, utensils, 
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ete., on the wall above the Drop-Top 
are available, already framed, ready 
for hanging. Sturdi-Bilt Steel Prod- 
ucts, Inc., Dept. AL, 2501 W. Peterson, 
Chicago 45, Ill. 


Cirele Ne. 203 on Coupon, page 56. 
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Louvered Folding Steel Doors 


A new line of louvered folding steel 
doors for closets, storage-walls, etc., is 
available. Constructed of durable steel, 
the door panels are a full 1” deep and 
are completely louvered to permit the 
passage of air so as to allow maximum 
ventilation in closed areas. The use of 
nylon bushings with pivots and guides 
gives great ease of operation, it is said, 
Prime painted at the factory, the com- 
plete door unit can be quickly installed. 
Available in standard heights of 6’8” 
and 8’ with widths to meet most re- 
quirements. Fenestra, Inc., Dept. AL, 
3109 Griffin St., Detroit 11, Mich. 


Cirele Ne, 204 on Coupon, page 56. 





Cooking Ventilation Hood 


Vent-A-Hood’s new cooking ventila- 
tion hood for homes, the Flair, is of 
modern design and will blend with 
other kitchen appliances. It has a 300 
cfm exhaust blower completely within 
the hood; it is completely assembled 


and prewired for easy installation; the 
blower both snaps out and snaps apart 
so that there are no difficult spots to 
wipe clean. The Flair also has a built- 
in 18” tube light and front mounted 
push-button switches, Vent-A-Hood 


Co., Dept. AL, 1907 Plantation Road, 
Dallas 19, Texas. 
Cirele No. 205 on Coupon, page 56. 





Residential Garage Doors 

Crawford Door’s 1957 line of Fleet- 
wood residential garage doors incor- 
porates all-new engineering design 
which features improved rigid con 
struction. The line now includes 72 
single door combinations of style and 
size and 60 double door combinations. 
The new doors are offered in a choice 
of from two to eight panels wide and 
from four to five sections high. All 
Fleetwood models require less side 
room, needing but 3”. Also offered is 
a special double horizontal track, which 
reduces headroom to 2%”, Crawford 
Door Co., Dept. AL, 20263 Hoover Rd., 
Detroit 1, Mich. 


Circle No. 206 on Coupon, page 56. 





Upson Super-Bilt Panels 


Upson Super-Bilt Panels, a new 
waterproofed and super-smooth sur 
face board for interiors, is laminated 
from six plies of wood fiber to a thick- 
ness of approximately %”. The new 
wallboard is made with an excellent 
vapor barrier on the back for use on 
the inside face of exterior walls and 
a standard back for application on 
partitions. Panels are 8 wide and 
available in various lengths up to 20’. 
Super-smooth Upson walls without 
visible corner moldings now can be 
achieved through the use of the fast 
new phantom tape system, announces 
manufacturer. The Upson Co., Dept. 
PR-AL, Lockport, N. Y. 


Cirele No. 207 on Coupon, page 56 
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December 24, 1956, AMERICAN LUMBERMAN AND 

















~~ 


Y McCloud Lumber Co. 


Executive Office 
900 First National-Soo Line Bullding 
MINNEAPOLIS 2, MINNESOTA 
Selling the Products of 
The McCloud River Lumber Co, 
McCloud, Calif. 
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Choice timbur, carefully manufactured and graded into 
first-quality flooring, gives you a flooring line in MI. Vernon 
brand that is hard to beat. For years it has performed 
dependably—with no deterioration or loss of beavty—in 
any of three species. This reputation for quality will stand 
you in goed stead, with customers and sales. Ask about 
NOFMA-certified Mt. Vernon brand flooring today. 


Also BAND SAWN HARDWOODS. Write or call— ; anne & 
| Quality Sn 


WESTERN 


MOBILE RIVER SAW MILL CO., INC. | errreer vena shendes thins 





Mt. Vernon, Alabomea DOUGLAS FIR, WHITE FiR 
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PONDEROSA PINE — SUGAR PINE 


—— WHITE FIR 
DOUGLAS FIR INCENSE CEDAR 


Annual Production 60 Million 


High Altitude, Soft Textured Growth 
Modern Moore Design Dry Kilns 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


arenes SUSANVILLE, CALIFORNIA ANDERSON, CALIFORNIA 
Sales Office at Susanville, California 








Circle No. 19 on Coupon, page 56. 


123456 
BUSINESS RECORDS BOOKS 


MODERN PRACTICAL ACCOUNTING 
78901 2 Ear! A. Seliers 4.00 


Your business will profit more with sccurate records to sid in daily opera 


345678 tions. This book gives you and your stat « working knowledge of sceounting 
te help yeu make practical managerial decisions 366 peges, 155 i!!uetrations 


901254 BOOKKEEPING FOR BUSINESS AND PERSONAL USL 


Mail This Coupon to 


AMERICAN LUMBERAMAN. IN« 
139 NO. CLARK ST, CHICAGO 7, tit 


Enclosed is my check in the ameunt of 
books | have checked below 


Medern Practical Accounting 


67890 Raymond V. Credit twe volumes $6.26 Bookheoping for Business and Persona! Use 
5 Vetumet 

In readily understandable terms, these two books expisin the purpose of al 
various business and personal records, and how te keep them 


123456 2.50 


Vel.t 
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789012 Concentrates on books and methods used to record daily buying and selling 
transactions. 326 pages, 163 iIiustrations 


2.76 Address 


345678 vel 
Describes records and procedures that epply to the organizations! set-up 
pertnership, corporation, incorperstion, plus entries necessary te everell 


901234 business enalysis. 212 pages, 66 i!!ustrations 
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Cancer can’t strike me, 
l’m hiding. 






Mis \ Cancer? 
The American Cancer 
Society says that too 
many people die of it, 
NEEDLESSLY ! That's why 
I have an annual medical 
checkup however well I 
feel, I know the seven 
danger signals, And 
when I want sound 
information, I get it 
from my Unit of the 


AMERICAN CANCER SOCIETY > 
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Expandable Shelving 

X-Panda Shelf is a_ prefinished, 
aluminized steel, all-purpose expand- 
able shelving. Completely prefabri 
cated, nothing to cut, nothing to fit, 
everything necessary for installation 
is included, manufacturer says. The 
eight different support brackets de 
signed especially for X-Panda shelving 
make possible unlimited applications 
Home Comfort Mfg. Co., Dept. AL, 
3300 N, Adams St., Peoria, Ill. 


Cirele No, 2086 on Coupon, page 56 





New Wardrobe Header 

A one-piece header complete with 
hardware for wardrobes using %” and 
1%” sliding doors is announced, 
Named Kenna-pak, the preassembled 
header unit consists of an adjustable 
steel header plate with wood nailing 
strips attached to the front and back. 
It also includes Scottie 2050 aluminum 
track factory set for 1%” doors which 
are adjustable for %” doors. Inter 
changeable Scottie hangers and nylon 
guide sets complete the packaged unit. 
Kennatrack Corp., Dept. AL, Elkhart, 
Ind, 


Cirele No. 209 on Coupon, page 56 





Spray Painting Outfit 


outfit 
priced is designed to give homeowners 
professional results. The outfit consists 
of an all-new NCE air compressor, air 
hose and a modern P-QGA spray gun, 
which will spray all of the commonly 


A spray painting budget 


used materials. In addition to its use 
for supplying compressed air for spray 
painting, the compressor has two valu 
able accessories, a dusting gun and tire 
chuck, The economy mode] spray paint 
ing outfit has a quart container cup 


December 


24 


attached to the gun. The gun is a 
pressure feed model. The DeVilbiss Co., 
Devt. AL, 300 Phillips Ave., Toledo 1, 
Ohio. 


Circle Ne. 210 on Coupon, page 56. 





Steel Entrance Doors 

All-steel residence exterior entrance 
doors are now being produced by Steel- 
craft. The complete unit also includes 
a 16-gauge exterior steel door frame 
with factory applied bronze weather 
stripping, as well as a heavy extruded 
aluminum threshold with a_ built-in 
vinyl plastic seal. In addition to being 
insulated with rockwool, doors are zinc 
coated, bonderized and finished in a 
prime coat of baked-on enamel, The 
Steelcraft Mfg. Co., Dept. AL, 9017 
Blue Ash Rd., Rossmoyne, Ohio. 
No 


Cirele 211 on Coupon, page 56, 





4-D Sash Lock 

Called the 4-D Sash Lock, this new 
item features an exclusive four-way 
closing action. It raises the top sash, 
lowers the bottom sash and pulls both 
sash together in one operation, This 
unique closing action assures positive 
weather-tight security for all double 
hung window rattles, says manufac 
turer. Smartly-styled square tip handl 
turns full 180°. The 4-D lock is offered 
in steel, brass or bronze material. 
National Lock Co., Dept. AL, Rockford, 
Il. 


No. 212 on Coupon, page 56 
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Touch-of-the-Toe Starting 


New touch-of-the-toe, you’re ready 
to mow starting for power lawn mow 
ers is a simple, mechanical lever 
mounted at rear of mower and con- 
nected to the engine’s automatic re- 
wind starter pulley. This permits the 
user to obtain fast, strain-free starting 
through the use of foot-power, manu 
facturer says. Step-O-Matic starting is 
featured on three Bolens’ rotary mow 
the standard 18” and 21” models 
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and the self-propelled 21 Bolens 
Products Div., Food Machinery and 


Chemical Corp., Dept. AL, Port Wash 
ington, Wis 


Circle Ne, 213 on Coupon, page 56 


Rotary Paint Mixer 


A new rotary paint mixer that needs 
no clamping to the paint container ji 
readily powered by any portable tool 
having a half inch or larger chuck. It 
can be moved around freely and is 
guaranteed by the manufacturer not to 
splash, run wild or cut into the con 
tainer. The mixer is said to incorporate 
six powerful in-surging liquid flow 
streams, which impact each other with 
in the cylindrical shape of the mixer. 
Jiffy Mixer Co., Dept. AL, 515 Market 
St., San Francisco, Calif. 

Circle No. 214 on Coupon, page 56 


Sponge Rubber Sanding Pad 


o” 


A new 6” flexible rubber dise sand 
ing pad permits contour sanding and 
eliminates gouging and swirl marks 
Called the 3M brand sponge rubber 
sanding pad, the device mounts on a 
4%” drill and employs 6” centerless 
coated abrasive discs held in place by 
a pressure-sensitive adhesive, a two 
ounce tube of which is furnished with 
each pad. The pad is also available in 
an 8” diameter (%” arbor size) for 
use with portable grinders. Minnesota 
Mining and Mfg. Co., Dept. AL, 900 
Fauquier St., St. Paul 6, Minn. 


Cirete Ne. 215 on Coupon, page 56. 
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Prime Sliding Windows 


Capitol announces production of 
complete line of residential aluminum 
horizontal sliding prime window 
available for immediate delivery. The 
new Capitol windows are offered us 
wood buck and fin trim models, in all 
residential sizes, including picture 
windows, An outstanding new feature 
is the use of a radically different com 
pressive type vinyl spline around the 
perimeter of the window to give it 
superior weather-tight properties. Cap 
itol Products Corp., Dept, AL, P. O 
Box 8, Carlisle Pike Route 11, Mechan 
icsburg, Penna. 

Cirele No. 216 on Coupon 
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Wovynfold Folding Door 


A new idea in folding doors 
Wovynfold. The door made 
sturdy, lightweight vertical wood slat 
interwoven with colorful vinyl fabric 
in a checkerboard effect. Used as in 
terior doors, room dividers and closet 
closures. The new door comes in three 
decorator colors: off-white fabric on 
off-white wood, beige on beige and 
grey on grey. It is offered in a wide 
range of 13 stock sizes as well as cu 
tom-made. American Bamboo Corp., 
Dept. AL, Jamaica, N. Y 


Cirele No. 217 on Coupon, page 56 


Screwdriver Drill Kit 

The Model 161-SDK 
drill kit speeds up drilling ! 
countersinks and counterbores for 
wood screws and actually driving the 
screws. Included in the kit are a power 
ful %” drill, screw setter and screw 
driver attachment, three twist drills 
and carrying case. Sturdily constructed 
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® Waterproof Cement 
Asphalt Tile Cement 
Rubber Tile Cement 
Wall Paper Paste 
Jell Site 

Patching Plaster 
Plaster of Puris 
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Spackling Compound 
Wood Putty 
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SOLD THROUGH LEADING WHOLESALERS 


EVERYWHERE 


| Consumers Glue Company 


1515 Hadley St. 
St. Louis 6, Mo. 
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of heavy duty welded stee! and finished 
in gray baked-on enamel, the carrying 
case protects the drill and accessories 
when not in use, Porter-Cable Machine 
Co,, Dept. AL, 99 Exchange St., Syra- 
cuse 8, N. Y. 


tirele No. 218 on Coupon, page 56 





Solid Brass Tiles 


A new type of metal tile—solid brass 

is offered as a wall covering. The 
gold-colored, grained-polished surface 
is protected against tarnishing by a 
crystal clear, baked-on enamel, says 
manufacturer. Wiping with a damp 
cloth is all that is necessary to keep 
the surface clean. Available in three 
sizes of field and two of trim. Vikon 
Tile Corp., Dept. AL, Washington, N.J. 


Civrele No. 219 on Coupon, page 56. 





Closet Shelf & Rod Supports 


A new steel bracket which peppers 


a closet shelf and also securely holds 
the rod on which clothes hangers are 
hung is announced, Shelves up to 12” 
wide can be screwed to the new closet 
shelf and rod support; a wood or 
metal rod with a diameter up to 1%” 
is easy to slip into the special holder, 
says manufacturer, Two of the new 
closet shelf and rod supports should 
be used in a 4’ closet, it is said. The 
new support is made of %” steel, which 
is embossed for maximum strength. 
McKinney Mfg. Co., Dept. AL, 1715 
Liverpool St., Pittsburgh 33, Penna 
Circle Ne. 220 on Coupon, page 56 


Wood Grain Pattern 


Masonite Seadrift, a wood grain 
pattern designed for interior walls, is 
embossed into the surface of durable 
4%” Tempered Presdwood in panels 4 
wide and up to 16’ long. Seadrift is 
ideally suited for the walls of recre 
ation rooms, children’s rooms, attic 
apartments and enclosed porches, says 
manufacturer. Seadrift panels may be 
applied over an existing wall or over 
studs 16” apart. Masonite Corp., Dept. 
AL, 111 W. Washington St., Chicago 2, 
Ill. 


Civele Ne, 221 on Coupon, page 56 
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Pocket Door Hardware 


A new pocket door hardware display 
is a miniature working model of the 
new Leigh 2300 Series Pocket Door 
Hardware installation. It consists of a 
10” x 18” wood door installed in the 
new design Leigh prefabricated steel 
pocket and mounted in a deep maroon 
hardwood frame. The display, 18” x 
22” x 56”, demonstrates an exclusive 
Leigh design, which utilizes horizontal 
and vertical steel trusses and a box- 
section adjustable steel split jamb. 
Leigh Building Products Div., Air Con- 
trol Products, Inc., Dept. AL, Coopers- 
ville, Mich. 


Cirele No, 222 on Coupon, page 56 





Metal Splash Block 


The Monco galvanized metal splash 
block is a tapered and grooved light- 
weight receptacle that permits gentle, 
rapid run-off of water from down 
spouts. Made of galvanized steel, the 
splash block actually weighs less than 
five pounds. The metal will take a 
lasting coat of paint, it is said. The 
splash block, 12” x 36”, is designed 
and manufactured with no rough edges 
or sharp corners. New .Monarch Ma- 
chine and Stamping Co., Dept. AL, 
406 8S, W. 9th St., Des Moines, Ia. 


Cirele No. 225 on Coupon, page 56. 





New Line of Adhesives 


A complete line of adhesives for 
home and industry is announced by 
Roddis Plywood Corp., Roddiscraft 
All-Purpose glue can be applied from 
convenient squeeze bottle. White in 


color, this adhesive is fast drying and 
dries clear. It may be used in the 
workshop on wood and also for fabrics, 
paper and general repair work in the 
home, says manufacturer. Other items 
in the Roddiscraft line include Water- 
proof Glue, Contact Cement, Plastic 
Urea Resin Glue and Casein Glue. 
Roddis Plywood Corp., Dept. AL. 
Marshfield, Wis. 


Cirele No. 224 on Coupon, page 56 

















Seven Won-Dor 


An aluminum sectional overhead 
garage door, known as the Seven Won- 
Dor, features an embossed design in 
a luxurious leather-grain pattern that 
requires no painting. The door has an 
exclusive interlocking hinge that runs 
the full width of the sections for 
added strength and rigidity. The 16 
nylon rollers assure opening and clos 
ing of the door with finger-tip ease. 
Available with or without glass in 
sets, the door is delivered with full, 
self-explanatory instructions, all nec 
essary hardware. Windsor Door Co., 
Inc., Dept, AL, 2284 Jericho Turnpike, 
New Hyde Park, N. Y. 


Cirele No. 225 on Coupon, page 56 
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Deft Natural Wood Fix 


Deft Natural Wood Fix is a first 
coater that “sets” the raw wood ton 
It is not a finish, but a non-wetting 
agent that holds the original color 
and prevents the finish coat from 
darkening the wood. It may be brushed 
or rolled on, Desmond Bros., Dept 
AL, 1826 W. 54th St., Los Angeles 
§2, Calif. 

Cirele No. 226 on Coupon, page 56 


Standard Finishes on No. 540 


The Builder’s Special Full Mortise 
Butt is now available in standard hard- 
ware finishes. Known as Griffin No. 
540, the Builder’s Special Butt can be 
had in dull brass, prime coat, zinc, 
Matchalum, dull bronze, bright brass, 
nickel and chrome. This full mortise 


December 24, i956, AMERICAN LUMBERMAN AND 














No. 540 butt is available with square 
corners or round corners, It has a 
correct size pin, full size knuckles, flat 
button tips and is swaged to standard 
specifications, reports manufacturer. 
Griffin Mfg. Co., Dept. AL, 1515 Cherry 
St., Erie, Penna. 


Cirele No. 227 on Coupon, page 56. 





Slaymaker Ventilock No. 37 
The new Ventilock No. 37 is a 
durable, highly polished solid brass 
top sash fastener, which is said to 
provide regular window sash locking 
and ventilation at the same time, Win 
dows can be locked open in three dif- 
ferent positions and the ventilating 
arm lies flat when the window is locked 
closed. Top sash fastener made to fit 
average size locks. Installs in a jiffy 
by removal of old style strike and 
placing of Ventilock in same position, 
it is said. Slaymaker Lock Co., Dept. 
AL, Lancaster, Penna. 
Cirele No. 228 on Coupon, page 56 





House & Garden Myth Colors 

St. Regis Panelyte’s versatile Myth 
pattern has attained record popularity 
as a result of recent restyling in seven 
new House & Garden colors, manufac 


turer says. Myth kitchen above fea 
tures counter tops, backsplash, home 
planning center and dinette top by 
Panelyte. The seven new Myth colors 
include sky blue, Spanish gold, dove 
gray, carnation pink, tawny yellow. 
green olive and flame. The current 
black and green Myth are also re- 
tained, making a total of nine Myth 
colors. Panelyte Div., St. Regis Paper 
Co., Dept. AL, 150 East 42nd St., 
New York 17, N. Y. 
Cirele No. 229 on Coupon, page 56. 
(continued on page 55) 
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NEW BY: Ve ah 





Foamedge Weather Stripping 

Foamedge weather stripping is now 
being attractively packaged in 18 
strips. The cone-shaped packages nest 
inside of each other, conserving coun- 
ter and shipping space, yet making an 
impressive display. This is the new 
type of weather strip made of pliable 
polyurethane foam, encased in con 
tinuous vinyl tubing. The Sterling 
Alderfer Co., Dept. AL, 3850 Grange: 
Rd., Akron 13, Ohio, 


Cirele Neo. 230 on Coupon, page 56 





Plastic Electrical Tape 

New packaging for three 
displays of Scotch brand No. 33 elec 
trical tape is announced. The new 
displays, printed in four 


counter 


colors, are 





designed especially to reach the cus 
tomer at the point-of-purchase de 
cision, says manufacturer. Backcards 
for each display illustrate several com 
mon home uses for the black No. 33 
electrical tape ranging from mending 
and protecting appliance cords to 
wrapping exposed wiring in junction 
boxes or wrapping splices, Minnesota 
Mining and Manufacturing Co., Dept 
AL, 900 Fauquier Ave., St. Paul 6, 
Minn 


Civrele Neo. 2451 on Coupen, page 56 









Lawn & Garden Wood Products 


This compact display of Concord 
Cape Cod picket, 
colonial picket, two and three rail 
ranch, basket-weave All tyle turdi 
ly constructed of Western Red Cedar 
Display unit ocecupi 3 8 floor 
area. Concord Woodworking Co., Ine., 
Dept. AL, West Concord, Mas 


(irele Ne. 2452 eon Coupen, page 50 


fences include 


(continued on page 55) 








terials showrooms? 
3. What is Rotbar No. 5? 


1. What important government 


ability of home financing? 





What's Your Answer? 


(Anawers on page i; 


1. What manufacturer suggests Novoply for millwork? 


2. Where will you soon be able to see a parade of modern building ma- 


official states: “I think we have now 
reached a point where we must not risk a continued drop-off in avail. 


5. Who offers you Qualitized Engelmann Spruce? 


6. Housewares, like pots and pans, account for what percentage of sales 
in Rosenthal’s hardware department? 


7. What sliding door hardware unit incorporates 1%" 


8. What display feature of the NRLDA Exposition in Chicago was the 
focal point for the thousands of dealers attending the convention? 

9. What firm suggests profitable OHI tie-in sales with melamine plastic 
finish plank and block paneling? 


10. What new truss member joining system was introduced at the com- 
ponent parts clinic at the NRLDA Exposition? 


nylon wheels? 
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Classified Advertising 


Terms — Cash With Order 
Minimum Charge $6.00 
Rates 


1 Time —25e¢ per word tor each insertion. 


Minimum charge of $1.25 per line. 


3 Times-—-20¢ per word for each consecutive 
insertion. Minimum charge of $1.00 
per line. 


Add $1.50 per insertion for blind ads bearing 
box number. 


No agency commission or cash discount al 
lowed. 


All ads tor classified section must be in 
Publisher's ottice 14 days preceding date of 
Pp 5 verti ts are set in uniform 
6 point style. No cuts or special borders al 
lowed. 


Replies forwarded without additional charge. 
Count five words to a line and when less 
are specified or used, regular line rate is 
charged. When answering box numbers or 
mailing copy for ads address them to: 


AMERICAN LUMBERMAN, INC. 
199 N. Clark &t., Chicago 2, Ill. 








HELP WANTED 








Wanted: C issi Sal BY active 

qualified thern wholesaler, hand 1 , 

volume Southern Pine, Hardwoods, Oak Flee 

& Prk mgt Cut-to-length stock 
on. - 

MERIDIAN, bten ASH LUMBER CORP., 





Wanted—Young man with some retail lumber 
experience for general office work, selling and 

g. located in northern Indiana. Good 
opportunity for ambitious and energetic young 
pes. Address Box 8-38 American cate Ben 





Wanted: Outside salesman for newest and most 
modern lumber yard in Northeastern Ohio. 
Must be able to take off plans, produce con- 
sumer business and industrial sales. Drawing 
account and commission. Write for int- 





SITUATIONS WANTED 


BUSINESSES FOR SALE 





MILLWORK SUPERINTENDENT capable of 
handling full mill bids. 25 years experience 
manulacture, administration, detailing and 
esti j Address Box 8-24 American Lum- 
berman, Inc, 


Young family man, 12 years experience in 
Eastern area, wholesale plywood sales and 
warehouse management, desires to relocate in 
Los Angeles area with ogressive prwses 
jobber. Address Box &. American Lumber 
man, Inc. 





SALES REPRESENTATIVES 
WANTED 





Cc issi rep tatives wanted to sell 
Pruden Steel Building Frames to lumber deal- 
ers, Market potential limited. Unique de- 
sign features clear span construction to 40 
feet. Frames combine with roofing, siding, 
hardware and lumber already in stock to an- 
swer lumberman's need for a iow cost, got 
free, easily erected frame building. rite 
today for details, See the Pruden exhibit at 
National Lumbermans’ Convention in Decem- 
ber at Chicago. 

PRUDEN PRODUCTS CO. 

EVANSVILLE, WISCONSIN 











Woll established Michigan concern manufac- 
turing a complete line of sliding door track and 
hardware, seeking representation in Northeast 
and Central States, all inquirers confidential. 
Address Box 8-55 American Lumberman, Inc. 


We are seeking FACTORY REPRESENTATIVES 
for our Flextrip design-patented Aluminum 
Horizontal Sliding Primary Windows for new 
construction. We are an old and honored name 
in windows and enjoy excellent reception. Our 
product backed by solid national advertising. 
Choice territories still open. Storm King Cor- 
poration, 505 E. Pearl Street, Miamisburg. 
Ohio. Telephone 6-2471. 





WANTED — RAILS 





ment. ing 
McCain Lumber 6 8 ly Co. 
2907 Lincoln Way ket” ian 
Massillon, Ohio 


SALES Job open in northeastern Ohio for man 
between ages to 40 who is interested in 
lifetime job with a fuiure. Salary plus com 
mission, Reply to Box 8.39 American Lumber 
man, Inc, 


Well known building material organization in 
Mid-South area has openings for several men 
m retail yards. Men aged 45 to 37 with retail 
experience preferred. Excellent opportunities 
for ad t for bitious men of good 
character and personality. Write giving com- 
feos business and personal history. Address 
ox 8-41 American Lumberman, Inc. 





Wanted: Assistant Manager and Salesman for 
Independent yard, town of 5,000, central lowa 
ten employees, state age and qualifications 
first letter. Address Box 8-53 American Lumber- 
man, Inc. 


Wanted—Salesman, wholesale millwork and 
building material warehouse, Chicago vicinity. 
Splendid eppenenity with fast growing worth 
while organization. Address Box 8-54 American 
Lumberman, Inc 


LUMBER YARD MANAGER 


Large industrial center in North Central Indi 
ana, Young aggressive man, experienced in 
—— management of yard with 20 to 30 
employees. $7,500.00 plus Iss, profits. Submit 
details to Box 5S rf American Lumberman, 
ne. 


WANTED: Man experienced in retail lumber 
business to handle olfice management. tele 
ea Gnd counties sales. Excellent opportuni 

or capable, energetic man with goo tab 
ohed Southern Indlene firm. a vont ba 





RAILS, New and Relaying 
Bought and Sold 
1000 Good Serviceable 
Kiln Trucks in stock 
M. K. FRANK 
480 Lexington Ave., New York 17, N. Y. 


401 Park Bldg., Pittsburgh 22, Pa. 
105 Lake Street, Reno, Nevada. 





MISCELLANEOUS WANTED 





WE'LL PAY CASH 


For surplus, obsolete, or odd lots of windows, 
doors, hardware, roofing, or what have you. 
Rejects or seconds OK. 


FEDERAL LUMBER COMPANY 
3041 W. Federal Street 
Youngstown, Ohio 
Riverside 48479 
WANTED—Sawdust kiln dried—car or truck 
loads. 
WOOD PRODUCTS COMPANY 
421 Phillips Ave. 
Toledo 12, Ohio 


WANTED: A mill to supply stationary slat doors 
and door blinds in less than coslend quan- 
Siee, ome 420 West 45th Street. New York 





SALES REPRESENTATIVES 
AVAILABLE 


For Sale: Western New York State. Finest re- 
tail lumber and building material center in 
the Northeast. 
2,500,000.00 Gross Business 
800,000.00 of above is cash business 

Complete Modern Hardware Department. Com- 
plete Modern Millwork Shop with the finest in 
equipment. Substantial cash necessary. Man- 

g not y (b can run itself 
with the capable management now employed.) 
Address Box 8-34 American Lumberman, Inc. 





FOR SALE OR LEASE 


Established operating remanviacturing com- 
pany located in the Lodgepole Pine Belt on an 
Last-West Main Line Railroad. Yard capabie 
ot five million toot inventory. ding capac- 
ity two cars inside, four cars outside. Equip- 
ment as follows: Newman 512 Planer, Doubie 
End Trimmer, Two Pineapple Feed Tables. 
tay & Egan Matcher-Moulder, Turner Resaw. 
Blower System, Standard Dry Kiln (Capacity 
85M’), RC 150 Hyster, XA 60 Hyster, 195. 
Dodge Truck, 1954 Chevrolet Pickup, ife 
Grinding Equipment, Extra Heads and Knives 
for Planer and Matcher-Moulder, Extra Resaw 
Blades, 400 Feet Speedskid Conveyor. Large 
amount of Drying Sticks, approximately one 
million feet in inventory. Lodgepole Pine, Pon- 
derosa Pine, and Spruce Contracts available 
if desired, Milling in Transit Privileges. Com- 
plete rest room and office facilities. Office 
equipment. Owner willing to retain taoey 
interest and act as sales outlet if desired. 
Write Box K-40 A i Lumb n, Inc. 





FOR SALE 
RETAIL LUMBER YARD 
AND MILLWORK PLANT 


Located in growing and progressive South 
Georgia City—Satisiactory volume—Terms to 
responsible parties. Address Box S-46 American 
Lumberman, Inc. 


For Sale: Wholesale-Retail Lumber Yard in 
Seattle, Washington. Fine location. good clien- 
tele, well established. $240,000 gross. $60,000 
will handle. Fine eq t, goed reputati 
and steady growth. Ill health forces owner 
f° sell. Address Box S-47 American Lumberman, 
ne. 





For Sale—Lumber Yard in Eastern Indiana 
City, due to death of owner. Sales average 
$125,000. Can be increased. Address Box S-49 
American Lumberman, Inc. 


Business For Sale 


Retail Lumber, Hardware and Paint Store in 
Southern California near Los Angeles in a 
rowing prosperous community, a good spot 
“De ft Yourseli’’ business. Owner wishes 
to retire. Address Box 8-57 American Lumber- 
man, Inc. 


FOR SALE OR LEASE 


Scharbach Lumber Co., Hobart, Lake Co., Ind. 
In continuous operation since | New large 
moder display room. Ample sheds and land 
for large volume. Located 3 blocks from main 
corner in town, one block off State Hi-Way 51. 
Ample parking space. Will sell outright or 
lease with option to buy. This is an oppor. 
tunity to get into the lumber and building 
material business if you have money for in- 
ventory and operating capital. We have every- 
thing else you need including trucks, complete 
office equipment, DeWalt Saw, etc. Hobart is 
a fast growing residential ity and you 
have a trading area within 7 miles of 40,000 
people. Inspection and interview arranged by 
telephone or letter only. Contact Elmer Schar- 
bach via Phone Person to Person at Hobart 15 
or 184, Mail P. ©. Box 66 Hobart. Owner de- 


sires to retire. 








MISCELLANEOUS FOR SALE 





DEALER DOOR HANGERS 
Colorful Door hangers that feature the 1957 
OHI theme, “Better Your Living’’, are now 
available. Door hang include ar deling 
job checklist and nee for Dealers name, ad- 
dress, phone number. Also space for sales- 
man’s name. A must for every yard that makes 
calls on customers for added business. 100 for 
$1.98—IM for $14.95. 
Address Box R-58, American Lumberman, Inc. 








Mav:ulacturers representative desires lines for 
lumber and building supply dealers, whole. 
salers. Covering Maryland, D. C., and sur- 





your own handwriting. Give age, ‘ 
ots. Reply Box 8-5 llevectonn rhe —<4 
ne. 


54 


Virginia counties. Write Box S-44 
erman, Inc. 


American Lu 





CARPENTERS APRONS 
Write tor prices and information. 


THE MINNESOTA SPECIALTY CO. 
Minneapolis, Minn. 


December 24, 1956, AMERICAN LUMBERMAN AND 











MISCELLANEOUS FOR SALE 





DOUBLE YOUR INCOME trom your newspaper 
advertising by using our Low Cost cartoons. 
“IT’S TI to ODEL” series will sell 
Home Improvements. Cartoons humorously 
show need for REMODELING Bathrooms, Kitch 
ens, Windows, Insulation, Roofing, Painting, 
etc. Mats in One or Two column sizes for 
advertisments from three inches up. Exclusive 
city franchises with Money Back Guarantee. 
For FREE prints of cartoons and details write 
to LILLY ADVERTISING CARTOONS, Box 167, 
Long Beach 1, California. 


FOR SALE—OFFICE EQUIPMENT 
- Burroughs Moon Hopkins billing 
7200 special, for figuring and typing esti- 
mates and invoices, Multiplies and carries 
total on feet and dollars. 


- Wales Model A, 9-column electric hookkeep 
ing machine 12’ carriage. 


- Elliott Card advertiser for printing postal 
cards. 


- Addressograph and 10,000 plates with cab- 
inet. 


6. 2 Kardexes—l4 drawers—cards 3x5. 
Bishop Lbr. Co., 2315 N. Elston, Chicago, Ill. 


a3 





FOR SALE--SPRINKLING SYSTEM 


Now installed in building about 8.000 sq. ft. 
Dry system. Complete with compression pump 
and valves. Good condition. Recently insur 
ance inspected. Selling on account of dismant- 
ling building. If interested come here and 
inspect the equipment. 

Bishop Lumber Co., 2315 N. Elston Ave. 
Chicago, Illinois. 





TIMBER & TIMBERLAND 
FOR SALE 





We have an interesting timber and mill prop- 
osition to sell. C. & A. Logging Co., Ltd... 
New Westminster, B. C. 





LUMBER & DIMENSION 
FOR SALE 





Lumber For Sale 
2 cars Ix6 #2 AD YP S2S4CM 
fob Chicago rate 


2 cars |x® #2 AD YP Shiplap 
fob Chicago rate 


Car KD Sound Knotty Cypress Panel 
Louisiana stock good lengths 
Can SPIB Grade mark 


Can mix with Western woods out of our ware- 
house. 


Gaiennie Lumber, Box 1774, Shreveport, La. 


$91.25 


96 .00 
152.00 





USED MACHINERY FOR SALE 





FOR SALE 
TIMBER, RIPPING AND SURFACING UNIT 
Band Saw 64° Wheels, 8” 
riage 4 blocks 36” long. 
No. | Boss Timber Surfacer, size 30 x 16. Com 
plete with blowers, track and rolls. 
Come and see this unit in operation. 


saws, Knight car 


Bishop Libr. Co., 2315 N. Elston, Chicago, Ill. 


FOR SALE 
1. Berlin #341 Band Resaw 54° wheels, belt 
driven, 50 H.P. motor. 


2. Berlin #91 planer and matcher, size 15x6 
belt driven 75 H.P. motor, 


Come and see these machines operate. 
Bishop Lbr. Co., 2315 N. Elston, Chicago, Ill. 


POR SALE: One Pitney-Bowes Postage Meter. 
Model RT. complete with cabinet—$100.00. Oil 
City Lumber, Inc., Box 2412, Casper, Wyoming. 


SUILDING Propucts MERCHANDISER 








Fir Plywood Special Products. A 
1957 fir plywood basic data and spe 
cial products folder contains 12 new 
illustrations detailing best applications 
for fir plywood in as many different 
construction situations. Important em 
yhasis is laid on the grade-trademarks 
Ceses are also told how to get the 
most out of their DFPA tested quality 
material. Douglas Fir Plywood Ass: 
ciation, Dept. AL, 1119 A St., Tacoma 
2, Wash, 

Cirele No, 233 on Coupon, page 56 


“Installation Report No. 44” is the 
title of a six-page folder that dese: ibe 
and illustrates one residential! builder’ 
use of 1,500 non-mortise hinges, Iden 
tified as “Installation Report No. 44,” 
the new literature reviews interior and 
exterior door hanging procedure and 
practice in a suburban Pittsburgh 
residential development. McKinney 
Mfg. Co., Dept. AL, 1715 Liverpool 

Pittsburgh 33, Penna 
Circle No. 234 on Coupon, page 56 


Damper. In a 12-pag 
Damper For Any 
of dampet 
item 


4 Throat 
manual, “A Throat 
Fireplace,” several type 
as well as other construction 
are described. Liberally illustrated are 
the Expanslip Steel Plate Damper, th: 
10” Steep-Slope Cast-Iron Damper and 
the Universal Beneform Damper 
Other items included are fireplace 
opening supports, ash dumps, fireplac 
forms and accessories as well as sug 





NEW PRODUCTS 


(begins on page 48) 





New Siding Colors 


New pastel shades of pink and blue 
are now available on Keystone alumi 
num siding. Keystone is also available 
in white, gray, buff and green. Any 
one color can be used solid or in com 
bination with other colors to give spe 
cial decorative effects. Keystone Alloy 
¢ & Dept. AL, Latrobe, Penna 


Cirele No. 239 on Coupon, page 56 


Non-Ceramic Decorator Brick 


Z-Brick, a new non-ceramic 
tor brick is designed especially for 
interior use. It was developed to make 
possible interior unit masonry accents 
without the need for special foundation 
or the use of mortar, as with conven 
tional brick, points out manufacturer 
Z-Brick lends itself to both color ha 
mony or accent and textural contras 
it is said. Vermiculite Mfg. Co., Dept 
AL, 2107 N. 34th, Seattle, Wash 


Cirele No. 240 on Coupon, page 56 


decora 


7 


M-D Shelf Brackets 


Another application of Macklan 
burg-Duncan’s new Anodizing process 
is used on their line of extruded alu 
minum M-D shelf brackets. Albras, an 
Anodized golden brass color gives M-D 
Shelf Brackets a rich, expensive-look 
ing finish, M-D shelf brackets for 
giass or wood shelving come in 4”, 5”, 
6” and 8” sizes, priced by the pair, 


NEW DOT 


gestions on fireplace construction, floor 

plan requirements and mason’s in 

structions, Bennett-Ireland, Ine., Dept 

AL, 20 Exchange St., Norwich, N. Y 
Civele Ne. 255 on Coupen, page 56 


Overhead Sectional Garage Doors 
A new catalog by. Calder is designed 
to solve garage door problems. It con 
tains 16 pages of condensed technical 
facts on Calder’s residential, commer 
cial and special purpose doors and elec 
tric operators. Gives detailed diagrams, 
charts, photos and tables of facts 
needed to apply Calder “Wedge Tight” 
doors to any opening. Calder Mfg, Co 
Dept AL, Lancaster, Penna 

Cirele No, 236 on Coupon, page 56 


Business Insurance. A new booklet 
entitled “Will This Man Take You 
Business With Him When He Dies?” 
has been prepared by Aetna Life In 
urance Co, It tells how business in 
urance can fit your individual situa 
tion. A free copy may be obtained by 
writing Aetna Life Insurance Co 
Dept. AL, Hartford 15, Conn 


Civele No, 247 on Coupon, page 56 


Farm Fence. All popular types of 
fence are described in a new farm 
Also included are gates 
Liberal illustrations 
as well as complet: 
spec ifications are contained in the 
catalog’s 20 pages. Continental Steel 
Corp., Dept. AL, Kokomo, Ind 


Civele Ne. 258 on Ceupen, pege 56 


fence catalog 
po ts, accessor 


and photographs 


including screws. Also available is a 
free display carton which holds an 
assortment of six pair each of the 4”, 
5”, 6” and 8” sizes. Macklanburg 
Dunean Co., Box 1197, Dept. AL, 
Oklahoma City 1, Okla 


Cirele Na. 241 on Coupon, page 56 





SALES AIDS 


(begins on page 53) 





New Advertising Mats 

Thirteen new advertising mats are 
offered free to retailers for use in their 
local newspaper advertisements, Coy 
ering uses of woods in interiors and 
exteriors, the mats include several 
designed especially to promote home 
improvement \ proof sheet showing 
each of the ads as it will appear when 
printed may be obtained by writing 
the Western Pine Association, De pt 
AL, Yeon Bldg., Portland 4, Ore 


Circle Ne. 242 on Coupon, page 56 


Marlite Ad Mats 

Five new newspaper advertising 
mats for Marlite plastic-finished panel 
ing, all tying in with OHI, are now 
available. A two-column mat shows a 
Marlite breakfast nook, as advertised 
in Better Homes & Gardena. Other 
mats depict «a marble-pattern and 
plank bath, a combination laundry 
play-kitchen area and a living room 
Marsh Wall Products, Ine., Dept. AL 


Dover, Ohio. 
Cirele No. 245 on Coupon, page 56 
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STEEL SQUARE 
Gilbert Tewnsend $2.60 


Trve measurement in construction is net enty « 
Necessity, it ie # shill, With this beek, the young 
earcenter learns the many ves of, and how te use 
accurately, his mest valuable measuring tect the 
stee! saquere tnetudes itivetrative problem, from 
te finish, of heuse construction. Indezed by 
individual jobs for easy reference. 172 pages 





Circle No. 34 on Coupon, page 56. 


Decorator Styling and 
Superior Craftsmanship are 
carefully blended to 

bring you the finest in 
overhead doors! 


RIDGE DOOR COMPANY 
MONM TH JUNCTION, N. J 





Reprinted from Woed and Weed Products $1.00 





Did you know that we are using commercially onty 
16% of the total number of tree species? This book 
of articles gives you # quick, complete picture of 
theses leading woods, including source, general preop- 
erties and tpecific commercial uses 


139 NO. CLARK S$T., CHICAGO 27, ILL 


Enciosed is my check in the amount of 5 fer 
the books | have checked below 


Stee! Square 
160 Gluing Questions and Answers 


Commercial Hardwood identification Chart 


For lasting Beauty and Protection— 


choose ie = Ridge ie. 


- 
4 
a | 
7 | 
jae 
cd 
4 
_— 
a 
fi if 
a 
a In ovr complete line, there is a Ridge Door for every home, taste and budget. 
Circle No. 35 on Coupon. page 56 
RY @ fl MPM Re R 
ft f (0% > YY IMA D) | af WU 
THE wooos vou USE AMERICAN LUMBERMAN, INC 





COMMERCIAL HARDWOOD IDENTIFICATION 
150 GLUING QUESTIONS AND ANSWERS CHART 


Themas 0. Perry $1.60 Kukachta and Rene $1.00 Name eee ae ae om 
Using the simple charts in this book, yeu can aquick- 
ly identify any impertant cemmercial hardwood 
with just the naked eye and « hand lens. Makes it 
eaty to teparete red and white oak; birch, beech and 
maple, red gum and mahogany; Philippine and true 


cottenweed, buckeye and biack gum 


Helps your sales stall explain product construction 
features, and previde the do-it-yourtetter with 
needed information Presents the answers te every- 
day questions on gives from mizing and spreading 
te equipment and methods Covers laminating, het 
ard cold pressing, testing of give jeints, core prob 
ferme a6 well a6 plyweed and veneer 


| 
| 
| 
| 
| 
| 
| The Woods You Use 
| 
| 
| 
| 
| 
| 
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mahogany 
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Silerest Co., The 
Southwest Lbr. Mills, Ine 


Stanley Works, Hardware Div 


Unique Balance Co 


! 8S. Plywood Corp 


Webster Lbr. C H. £ 
Wells Lbr. Co,, J. W 
Will-Burt Co., The 
Wisconsin-Michigan Page 


Wood Conversion Co 


BuILpING Propucts MERCHANDISER 





NEW BAU ae 


Non-Tilting Concrete Mixer 


Muller Machinery Co. announces the 
addition of a new non-tilting concrete 
mixer to its line. The drum is 36” in 
diameter by 27” wide, with a capacity 
of 3% cubic feet of mixed concrete 
plus 10% overload. The roller track 
is of the channel type. Drum rollers 
and countershaft bearings are “Seal 
master.” The mixer has a Briggs & 
Stratton engine, rated at 4.5 hp at 
2700 rpm. Muller Machinery Co., In 
Dept. AL, Metuchen, N. J 
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C7 
Film-a-Record Model 11 


A new compact, duplex microiilm 
camera that photographs both sides 
of a document simultaneously at any 
of three reduction ratios has been de 
veloped by Remington Rand. The Film 
a-Record Model 11 incorporates fea 
tures of cameras many times its size, 
says manufacturer. The unit has a 
12” throat and doubles 16 mm. film 
capacity by filming up one side and 
down the other using the 8 mm. prin 
ciple. Film capacity is 250’ of 16 mm 
film. Automatic feeding equipment and 
document stacker is available. Reming 
ton Rand, Dept. AL, 315 Fourth Ave., 
New York 10, N. Y. 


Cirele No. 245 on Coupon, page 56 


New Duro Combination 


This new low cost, precision unit 
combines a 10” floor mode! tilting 
arbor saw with a 5” jointer and both 
are operated from a single 1 hp motor 
The jointer is conveniently positioned 
to the left of the saw table and when 
not in use functions as a table ex 
tension. A flip of the V-belt from 
one pulley to another puts either unit 
into immediate operation. The 10’ 
tilting arbor saw is driven by two 
V belts and is equipped with the new 


style dual lock pistol grip rip fene¢ 
that rides on front and rear tubular 
guide bars. Duro Metal! Products Co., 
Dept. AL, 2651 N. Kildare Ave., Chi 
cago 39, Ill 


Cirele Ne. 246 an Ceupen, page 56 


New Photocopyer 


Peerless Photo Products announces 
a new small photocopy unit called the 
Dri-Stat “200”. Although it is ex 
tremely small, the new Dri-State “200” 
will handle any copying 
job up to 9” in width, says manufac 
turer. It is claimed to give sharp 
black-and-white copies in le 
minute of any original, The 
“200” weighs less than 20 
pounds. Peerless Photo Products, In« 
Dept. AL, Shoreham, L. I., N. ¥ 
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is no toy; it 


clear, 
than a 
Dri-Stat 


What's Your Answer? 
(Queations on page 53) 


United States Plywood Corp., 
whose advertisement appears on 
page 3. 

In the pages of American Lumber- 
man. The Newscast, page 7, points 
out that AL architectural consult 
ant Jim Lindenberger is complet- 
ing work on nine new showrooms 
which will be described in this 
magazine in the next few months. 
A tough, strong, waterproof, glass. 
reinforced paper made by Glas- 
Kraft, Inc. Ad is on page 6. 
Albert M. Cole, HHFA admimis- 
trator. See Report from Washing- 
ton, page 14. 

Pack River Sales Co., whose ad is 
on page Il. 

45% of the $200,000 gross. See 
how many dealers are recognizing 
the profit opportunities in house- 
wares in the story on page 38. 
National Manufacturing Co., 
whose ad is on page 59. 

The American Lumberman’'sa full- 
size, completely merchandised 
profit-maker showroom. For the 
first national report to the indus- 
try on the convention, see the 
series of articles that start on 
page 22. 

Marlite Division of Masonite Corp. 
The advertisement is on the back 
cover. 

Sanford Gri-Plate which is de- 
scribed in the story on page 24. 
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’sychiatrist to patient: “And just when did you first discover 

that you enjoyed paying your income tax 
, 4 

This stor ncerns a sensitive artist and a fly that kept bussing 
wound him hile he rked 

{fiver slapping at if eral times the artist became exasperated 
and called for a walter. He sat with the swatter poised and 
mcnacingdg eye n the elu r fl 

Three times he swung at it and three times he missed 

1t last the fi ttled on a table directly in front of him. Slowl 
cautiously the artist raised the swatter Sut then, gust as delil 
erately, he lowered ha utter and allowed the fly 4 ape sa 
ing li's not the ime fly! 

> 4 
he Do thin i me whet ure awa darling 
H < eetheart. | a i bare mind 
* + ‘ 

Because of increasing demand for DI IPA, Hot Press Plywood 
Sheathing in part cars, MAUK now is making it possible te 
include Kiln Dried Dimension, Studs, Cedar Bevel Siding, or any 
ther item of Clear ry Common (Cedar na stop ey with thew 
Sheathing 

Your Ply d heathing cars from MAUK can also includ: 
your needs for Birch, Mahogany, and Knotty Pine Plywood 
Panels fart figuring your Spring requrements n 

* . * 
Simple Celia sa he had a wonderful time last night. In fact 


her date phoned twice this morning to apologize 
4 * * 


shock pro f 


Did you hear about the man who had a waterproof 
unbreakable. anti-magnetic watch? Tle lost u 
> 4 4 
lelevisiot int derful, Years ago it cost cents to see 
a cowboy movie ov uu can stay home and see the same pi 
ture tor S400 
> + * 
}) ) i Ad What Dept 
/ u kn what diploma is The art of letting someone 
have our wa 
) u know hat embarrassment is? When you order some 
hing on the menu and find that the orchestra is playing it 
) u know hat satisfaction is? What you get with every 
WALK order 





MAUK Seattle Lumber Co. 


Seattle 5, Washington 


The C. A. MAUK Lumber Co. | 
Toledo 8, Ohio | 
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ADEQUATE STOCKS of wrought-iron columns are checked over 
by yard supervisor J. M. Lewis. Up to eight columns often 
are sold for a single carport, porch or patio project 


Florida Dealer's Score: 


$5,000 ca SALES 
of WROUGHT IRON 


“Homeowners’ growing desire for decorative 
wrought iron products—especially columns for 
carports, porches and patios helps us sel! 
more than $5,000 worth annually,” says Ronald 
Senne, Senne Building Materials Co., Grant, Fla. 

Located in a rapidly expanding area along 
U. S. 1 on Florida’s east coast the Senne Co. 
sells most wrought iron columns in connection 
with new construction. 

“We sell from four to eight columns for each 
“and two to eight col- 
patio. The important 





carport,” says Ronald, 
umns for each porch or 
plus factor is that 90% of the customers who 
buy the columns for either new construction 
or remodeling, also buy additional material like 
roofing, dimension, paint and tools. 

“Customers in our area like the products be 
cause they can add a touch of New Orleans to a 
house inexpensively. The wrought iron columns 
and railings will blend with and dress up homes 
with virtually any style of architecture,” he 
adds. 

In addition to the exterior wrought iron prod- 
ucts, the firm handles interior items like shelf 
brackets and furniture legs. 
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OF liding vor 
» / 
Hardware 


Designed exclusively for smart 





interiors — the modern, floor-space 
saver which allows doors to by-pass 
each other or slide into their own 
recessed pocket. 


More artistic placement of furniture 
and wall decorations are now possible 





with this streamlined, modern method 





of door manipulation serving connect- 





ing rooms, wardrobes and closets in 
both the home and the office. 


angers have large 1% 
inch Nylon wheels that 
travel further with fewer 
revolutions — faster 
easier and quieter 
Hangers are made in 


both single and double 





wheel styles with dis 
tinctive adjustment 


features 











Both hangers and track serve every thickness of door 
Special floor guides, bumpers and pulls have been 
designed to serve these new-type sliding doors. Track 


is available in 44, 56, 60, 68 and 92 inch lengths 


* 








MANUFACTURING CO. 


Sterling, Illinois 


Circle Ne. 21 on Coupon, page 56. 





























=aeeeipeneonns - 











Se 





2 emenege oer 


How to cash in on your O.H.I. opportunities 


with beautiful Marlite plank and block 


Are you overlooking the business- tongue and groove joint simplifies fittin 


building opportunitse of Marlite? fast over old or new il] And homeo 
\p Always one of your most profitable buy Marlite 
“MPR product Marlite is now 
able than ever because it fits perfectly into the with ar 
nation-wide O.H.I. Program Mar! 
For « ample You can sell Marlite to builders be- ye 


cause it lower: in place’ costs by 


because the niprool me 
v more profit- finish resi scuffs, grease, moisture ta 
1 Gat ip cloth wiping 
and Blocks offer somethir 
everyvo 


ind they offer \ 


YOu Increa ed «iif ind 
y cutting days off proht ll your Marlite representative and whol 
installation time This casy-to-handle pane ling ape saler now or write Marlite Di on of Ma 
peal to do-it youl elfers because Marlite clusive Corporation Le pt. | 41. Dover, Ohi 


a ® - 
Marlite plastic-finished paneling Ga) 


vet 


onite 


MARLITE IS ANOTHER QUALITY PRODUCT OF MASONITE" RESEARCH 
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